
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
IEEE Catalog Number: 
ISBN: 

CFP18P41-POD 
978-1-5386-5533-7 

2018 IEEE Communication 
Strategies in Digital Society 
Workshop (ComSDS 2018) 

St. Petersburg, Russia 
11 April 2018 



 
 
 
 
 
 
 
Copyright © 2018 by the Institute of Electrical and Electronics Engineers, Inc. 
All Rights Reserved 
 
Copyright and Reprint Permissions:  Abstracting is permitted with credit to the source.  
Libraries are permitted to photocopy beyond the limit of U.S. copyright law for private 
use of patrons those articles in this volume that carry a code at the bottom of the first 
page, provided the per-copy fee indicated in the code is paid through Copyright 
Clearance Center, 222 Rosewood Drive, Danvers, MA 01923.   
 
For other copying, reprint or republication permission, write to IEEE Copyrights 
Manager, IEEE Service Center, 445 Hoes Lane, Piscataway, NJ  08854.  All rights 
reserved.   
 
*** This is a print representation of what appears in the IEEE Digital 
Library.  Some format issues inherent in the e-media version may also 
appear in this print version.  
 
 
IEEE Catalog Number:   CFP18P41-POD 
ISBN (Print-On-Demand):  978-1-5386-5533-7 
ISBN (Online):   978-1-5386-5532-0 
 
 
 
           
 
Additional Copies of This Publication Are Available From: 
 
Curran Associates, Inc 
57 Morehouse Lane 
Red Hook, NY  12571 USA 
Phone:  (845) 758-0400 
Fax:  (845) 758-2633 
E-mail: curran@proceedings.com 
Web:               www.proceedings.com 

 
 
 



 

Contents 
 
Preface .................................................................................................................................................................................. 2 
 
Communication Models in the E-Learning Environment Based on Intelligent Agents  ....................................................... 3 

Attо Karim, Kotova Elena Е. 
 

Political Mythologization in a Digital Environment as a Communicative Strategy of Candidate  
Image Formation during Election Period .............................................................................................................................. 7  

Balakhonskaya Liudmila V., Zhuravleva Nina N., Gladchenko Irina A., Beresneva Iuliia V. 
 

Verbal Aggression as a Communication Strategy in Digital Society .................................................................................... 12 
Bykov Il’ia A., Balakhonskaya Liudmila V., Gladchenko Irina A., Balakhonsky Vitaly V. 
 

Communication Strategies in Public Service Advertising  ................................................................................................... 15 
Ezhova E., Zamozhnykh E. 
 

Communication Strategies of Megacities in the New Digital Reality  ................................................................................. 19 
Gavra Dmitrii P., Bykova Elena V., Savitskaya Alyona S., Taranova Yuliya V.  
 

Communicative Capitaland Communicative Exploitation in Digital Society ...................................................................... 22 
Gavra Dmitrii P., Dekalov Vladislav V. 
 

Medialization of Linguistic Knowledge in the Modern Digital Space: a Case Study  
of the Project “The Faces of the Modern Russian Studies”  ................................................................................................. 27 

Issers Oksana S., Terskikh Marina V. 
 

Synesthesia and Virtual Communication: Aesthetic Approaches to Research  ..................................................................... 29 
Konanchuk  Svetlana V., Grigorenko Anatoliy Yu. 
 

The Problem of Sense Creation in Interpersonal Communication of Youth in the Digital Age  ........................................... 33 
Kudruavtseva Maria E., Rotanova Mira B. 
 

Communication Strategies as a Way of Forming the Image of Commercial Organizations  ................................................ 36  
Lugovoy Dmitriy B., Lugovaya Ekaterina A. 
 

Advertising in Popular Instant Messengers  ......................................................................................................................... 39 
Lugovoy Dmitriy B., Pobedinskaya E. 
 

An Operational Model Situation in Ensuring Availability of Information Security through the Help  
of Satellite Communication Infrastructures in Digital Society  ............................................................................................ 42 

Olaode John A. 
 

The Use of New Technologies by Women in Politics in the 2018 Elections in Russia and Colombia  ................................ 46 
Rojas Melissa Ruiz, Boguslavskaya Vera V. 
 

Distance Learning as a Communication Strategy for Educational Environment Formation  ............................................... 49 
Rotanova Mira B., Fedorova Marina V., Kuritsyna Galina V., Saveleva Irina U. 
 

Digital Platforms as a Tool for Transforming Mass Media Communication Strategy  ......................................................... 52 
Sapina Juliya, Konovalov Vadim, Boguslavskaya Vera V. 

 
Government Communication Strategies of Global City: Opportunities and Risks  .............................................................. 54 

Sharakhina Larisa V.,  Azarova Liudmila V., Bykov Il’ia A., Achkasova Vera A. 
 

Brand Communication Tools Transformation in Digital Society  ......................................................................................... 57 
Sharakhina Larisa V., Girenkov Artem, Skvortsova Vera, Glitsman Ksenia 



 

 
Development of the "Open Science" Principles and Using Alternative Metrics in Digital Scientific  
Communication in Russia  .................................................................................................................................................... 61 

Telnova Irina N., Bykova Elena V. 
 

Specific Features of the Communication Strategy of Sports Brands Promotion in Social Networks  .................................. 63 
Terskikh Marina V.  
 

Role of Artistic Communicative Strategies in Modern Day Politics .................................................................................... 66 
Tyutelova Larisa G., Shevchenko  Viacheslav D., Shevchenko  Ekaterina S.  
 

The Physical Base of Communication on Natural Language  .............................................................................................. 72 
Ulianitckaia Liubov A., Shumkov Andrei А.    
 

Multimedia Tools and the Latest Technologies in the Advertising and Communicative Space  ........................................... 76 
Zamozhnykh E., Srybnaya P. 
 

Assessment of Quality Characteristics of Television Systems for the Organization of Communication  
in Digital Society  ................................................................................................................................................................. 80 

Zaytseva Ekaterina V. 
 

Author Index  
 
 

 
 

 
 
 




