
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ISBN: 978-1-5108-1916-0 

International Conference on 
Information Systems (ICIS 2015) 

Fort Worth, Texas, USA 
13-16 December 2015 

Volume 1 of 6 

 

Exploring the Information Frontier 



Printed from e-media with permission by: 
 

Curran Associates, Inc. 
57 Morehouse Lane 

Red Hook, NY  12571 
 

 
 

Some format issues inherent in the e-media version may also appear in this print version. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Copyright© (2015) by Association for Information Systems (AIS) 
All rights reserved. 
 
Printed by Curran Associates, Inc. (2016) 
  
For permission requests, please contact the AIS/ICIS Administrative Office 
at the address below. 
  
AIS/ICIS Administrative Office 
P.O. Box 2712 
Atlanta, Georgia  30301-2712 
 
 
Phone:  404 760 4247 
Fax:      404 760 4938 
 
icis@gsu.edu 
 
 
Additional copies of this publication are available from: 
 
Curran Associates, Inc. 
57 Morehouse Lane 
Red Hook, NY 12571 USA 
Phone:  845-758-0400 
Fax:      845-758-2633 
Email:   curran@proceedings.com 
Web:     www.proceedings.com 



TABLE OF CONTENTS 
 
 

VOLUME 1 
 

ANTI-FRAGILE INFORMATION SYSTEMS .................................................................................................................. 1
Arnaud Gorgeon 

 

GREEN IT PRACTICE DISCLOSURE: AN EXAMINATION OF CORPORATE 
SUSTAINABILITY REPORT IN IT SECTOR ................................................................................................................ 20

Qi Deng, Shaobo Ji, Yun Wang 
 

IS SERVING THE COMMUNITY: THE PRAGMATIC, THE ETHICAL AND THE MORAL 
QUESTIONS ........................................................................................................................................................................ 39

Dubravka Cecez-Kecmanovic, Olivera Marjanovic 
 

REALITY-MINING WITH SMARTPHONES: DETECTING AND PREDICTING LIFE EVENTS 
BASED ON APP INSTALLATION BEHAVIOR ............................................................................................................ 59

Remo Frey, Runhua Xu, Alexander Ilic 
 

THE IMPACTS OF SOCIAL MEDIA ON BITCOIN PERFORMANCE ..................................................................... 69
Feng Mai, Qing Bai, Jay Shan, Xin (Shane) Wang, Roger H. L. Chiang 

 

VALUATION OF PERSONAL INFORMATION ........................................................................................................... 85
Xiao-Bai Li, Xiaoping Liu, Luvai Motiwalla 

 

A DYNAMIC APPROACH TO INFORMATION QUALITY IN USER-GENERATED CONTENT ...................... 101
Stefan Hirschmeier, Roman Tilly, Markus Hirschmeier, Detlef Schoder 

 

A MODEL OF DEFENSIVE INFORMATION AVOIDANCE IN INFORMATION SYSTEMS USE..................... 113
Tillmann Neben 

 

CONTENT QUALITY ASSESSMENT THROUGH CONTEXT-FREE LINGUISTIC FEATURES: 
APPLICATION TO COMMUNITY-BASED QUESTION ANSWERING PLATFORMS........................................ 129

Shun-Yang Lee, Huaxia Rui, Andrew Whinston 
 

DECIPHERING INDIVIDUALS' PREFERENCE FOR USER GENERATED CONTENT: 
EFFECTS OF PERSONALITY ON USERS' PROCESSING OF ONLINE REVIEW 
INFORMATION ............................................................................................................................................................... 148

Fei Liu, Bo Xiao, Eric Lim, Chee-Wee Tan 
 

DESPERATELY SEEKING INFORMATION IN INFORMATION SYSTEMS RESEARCH ................................ 169
Michelle Carter, Stacie Petter, Adriane Randolph 

 

IT'S MINE. THE ROLE OF PSYCHOLOGICAL OWNERSHIP AND TERRITORIALITY IN 
KNOWLEDGE HIDING .................................................................................................................................................. 178

Aliona Von Der Trenck 
 

WHAT IS QUALITY OF DATA AND INFORMATION IN SOCIAL INFORMATION SYSTEMS? 
TOWARDS A DEFINITION AND ONTOLOGY .......................................................................................................... 189

Roman Tilly, Oliver Posegga, Kai Fischbach, Detlef Schoder 
 

WHAT IS 'INFORMATION' BEYOND A DEFINITION? .......................................................................................... 211
Sebastian Boell, Dubravka Cecez-Kecmanovic 

 

2D VERSUS 3D VISUALIZATIONS IN DECISION SUPPORT - THE IMPACT OF DECISION 
MAKERS' PERCEPTIONS ............................................................................................................................................. 231

Markus Franz, Michael Scholz, Oliver Hinz 
 

A DECISION SUPPORT SYSTEM FOR THE OPTIMIZATION OF ELECTRIC CAR SHARING 
STATIONS ......................................................................................................................................................................... 249

Marc Sonneberg, Kathrin Kuehne, Michael Breitner 
 

A HEURISTIC TECHNIQUE FOR AN EFFICIENT DECISION SUPPORT IN CONTEXT-
AWARE SERVICE SELECTION ................................................................................................................................... 268

Lars Lewerenz 
 

A RECOMMENDER SYSTEM FOR ONLINE CONSUMER REVIEWS.................................................................. 288
Mohammad Salehan, Mohammadreza Mousavizadeh, Mehrdad Koohikamali 

 

AUTO PRICING STRATEGY FOR REAL TIME BIDDING IN ADVERTISING: A DYNAMIC 
PROGRAMMING APPROACH ..................................................................................................................................... 298

S. Adikari, K. Dutta 
 

BUSINESS ANALYTICS AND BUSINESS VALUE: A CASE STUDY ...................................................................... 315
Suryanarayanan Krishnamoorthi, Saji Mathew 

 

COST EFFICIENCY OF HYBRID CLOUD STORAGE: SHORTENING ACQUISITION CYCLE 
TO MITIGATE VOLUME VARIATION....................................................................................................................... 332

Gabriella Laatikainen, Oleksiy Mazhelis, Pasi Tyrvainen 
 



DATA ANALYTICS FOR LOCATION-BASED SERVICES: ENABLING USER-BASED 
RELOCATION OF CARSHARING VEHICLES .......................................................................................................... 351

Sebastian Wagner, Christoph Willing, Tobias Brandt, Dirk Neumann 
 

ENHANCING DECISION SUPPORT IN MULTI USER SERVICE SELECTION................................................... 367
Bernd Heinrich, Mathias Klier, Lars Lewerenz, Michael Mayer 

 

ESTIMATION AND VISUALIZATION OF DIGITAL LIBRARY CONTENT SIMILARITIES............................ 387
Rene Reitsma, Ping-Hung Hsieh, Robby Robson 

 

GAINING IS BUSINESS VALUE THROUGH BIG DATA ANALYTICS: A CASE STUDY OF THE 
ENERGY SECTOR........................................................................................................................................................... 399

Mariya Sodenkamp, Ilya Kozlovskiy, Thorsten Staake 
 

IMPROVING HEALTH ANALYTIC PROCESS THROUGH PROJECT, COMMUNICATION 
AND KNOWLEDGE MANAGEMENT.......................................................................................................................... 418

Supunmali Ahangama, Chiang Choon Danny Poo 
 

LEARNING FROM THE OFFLINE TRACE: A CASE STUDY OF THE TAXI INDUSTRY................................. 428
Yingjie Zhang, Beibei Li, Ramayya Krishnan, Siyuan Liu 

 

MEASURE AND MITIGATE THE DIMENSIONAL BIAS IN ONLINE REVIEWS AND RATINGS................... 445
Yong Ge, Jingjing Li 

 

PREDICTING PRODUCT RETURNS IN E-COMMERCE: THE CONTRIBUTION OF 
MAHALANOBIS FEATURE EXTRACTION ............................................................................................................... 456

Patrick Urbanke, Johann Kranz, Lutz Kolbe 
 

PRIVACY-PRESERVING DISTRIBUTED ANALYTICS: ADDRESSING THE PRIVACY-
UTILITY TRADEOFF USING HOMOMORPHIC ENCRYPTION FOR PEER-TO-PEER 
ANALYTICS...................................................................................................................................................................... 475

Prasanta Bhattacharya, Tuan Phan, Linlin Liu 
 

PUSHING THE LIMITS OF RFID: EMPOWERING RFID-BASED ELECTRONIC ARTICLE 
SURVEILLANCE WITH DATA ANALYTICS TECHNIQUES.................................................................................. 486

Matthias Hauser, Daniel Zugner, Christoph Flath, Frederic Thiesse 
 

RATING FRAUD DETECTION---TOWARDS DESIGNING A TRUSTWORTHY REPUTATION 
SYSTEMS .......................................................................................................................................................................... 495

Yuanfeng Cai, Dan Zhu 
 

SENTIMENT ANALYSIS IN SOCIAL MEDIA PLATFORMS: THE CONTRIBUTION OF 
SOCIAL RELATIONSHIPS ............................................................................................................................................ 511

Shaokun Fan, Noyan Ilk, Kunpeng Zhang 
 

THE EFFECT OF RECOMMENDER SYSTEMS ON USERS' SITUATION AWARENESS AND 
ACTIONS ........................................................................................................................................................................... 520

Martin Kretzer, Mario Nadj, Alex Madche 
 

THE IMPACT OF TV ADS ON THE INDIVIDUAL USER'S ONLINE PURCHASING BEHAVIOR................... 532
Martin Stange 

 

USING BIG DATA FOR PREDICTING FRESHMEN RETENTION ........................................................................ 550
Sudha Ram, Yun Wang, Faiz Currim, Sabah Currim 

 

USING PREDICTIVE ANALYTICS TO REDUCE UNCERTAINTY IN ENTERPRISE RISK 
MANAGEMENT ............................................................................................................................................................... 566

Hossein Ghasemkhani, Shachar Reichman, George Westerman 
 

A CONFLICTING RELATIONSHIP BETWEEN ONLINE PRODUCT PAGE VIEWING AND 
PRODUCT RETURNS ..................................................................................................................................................... 576

Yi Ding, Haifeng Xu, Bernard Tan 
 

AN EMPIRICAL ANALYSIS OF USER PARTICIPATION ON CROWDSOURCING PLATFORM: 
A TWO-SIDED NETWORK MARKET PERSPECTIVE............................................................................................. 587

Emmanuel Ayaburi, Charles Liu, Yoris Au 
 

CAPABILITY CHALLENGES IN TRANSFORMING GOVERNMENT THROUGH OPEN AND 
BIG DATA: TALES OF TWO CITIES........................................................................................................................... 598

Akemi Chatfield, Christopher Reddick, Wisam Al-Zubaidi 
 

COORDINATION AND PRICING IN MULTI-OBJECT AUCTIONS ...................................................................... 618
Martin Bichler, Zhen Hao, Gediminas Adomavicius 

 

CROWDFUNDING SUCCESS: A PERSPECTIVE FROM SOCIAL MEDIA AND E-COMMERCE.................... 634
Michael Beier, Kerstin Wagner 

 

DESIGNING VIRAL PROMOTIONAL CAMPAIGNS: HOW SCARCITY AND SOCIAL PROOF 
AFFECT ONLINE REFERRALS.................................................................................................................................... 656

Oliver Koch, Alexander Benlian 
 

DIGITIZING OFFLINE SHOPPING BEHAVIOR TOWARDS MOBILE MARKETING ...................................... 676
Anindya Ghose, Beibei Li, Siyuan Liu 

 



DOES BEING REPUTABLE DRIVE CUSTOMER EQUITY? EVIDENCE FROM E-COMMERCE ................... 691
Stefan Ivens, Gianfranco Walsh, Mario Schaarschmidt 

 

EFFECTS OF CONSUMER LEARNING AND CHANNEL CHOICE IN LOYALTY PROGRAMS ..................... 710
Brinja Meiseberg 

 

EFFECTS OF E-RETAILER PROVIDED INFORMATION AND SOCIAL INFLUENCE ON 
PURCHASE DECISIONS ................................................................................................................................................ 730

Brinja Meiseberg 
 

ENTREPRENEURIAL PERCEPTIONS AND E-BUSINESS OPPORTUNITY DISCOVERY: 
EVIDENCE FROM CHINA............................................................................................................................................. 751

Zhen Zhu, Shuai-Fu Lin 
 

FIRST-MOVER ADVANTAGE IN ONLINE REVIEW PLATFORM ....................................................................... 768
Qianran Jin, Animesh Animesh, Alain Pinsonneault 

 

INNOVATION AND BREACHING STRATEGIES IN MULTI-SIDED PLATFORM MARKETS: 
INSIGHTS FROM A SIMULATION STUDY................................................................................................................ 778

Gorkem Ozer, Edward Anderson 
 

IS BITCOIN A VIABLE E-BUSINESS? : EMPIRICAL ANALYSIS OF THE DIGITAL 
CURRENCY'S SPECULATIVE NATURE .................................................................................................................... 799

Yunyoung Hur, Seongmin Jeon, Byungjoon Yoo 

 
VOLUME 2 

 
MULTICHANNEL INTEGRATION SERVICES: CONSUMER DECISION MAKING IN 
INTEGRATED SALES CHANNELS .............................................................................................................................. 809

Manuel Trenz, Daniel Veit 
 

OPEN INNOVATION MATURITY MODEL FOR THE GOVERNMENT: AN OPEN SYSTEM 
PERSPECTIVE ................................................................................................................................................................. 829

Juyeon Ham, Jae-Nam Lee, Dan Kim, Byounggu Choi 
 

QUANTIFYING CONSUMER INTEREST AND CONSUMER VALUATION FROM BUY-IT-NOW 
OFFERS ............................................................................................................................................................................. 840

Patrick Winter 
 

REALIZING YOUR WISHES: ALLEVIATING ONLINE SHOPPING HESITATION VIA PEER 
CONSUMER REVIEW IN SOCIAL SHOPPING CONTEXT..................................................................................... 850

Fei Liu, Bo Xiao, Christy Cheung 
 

SOCIAL INCLUSION THROUGH E-GOVERNMENT? DEVELOPING AN INCLUSIONARY 
FRAMEWORK OF E-GOVERNMENT ADOPTION................................................................................................... 861

Florian Pethig, Julia Kronung 
 

THE EFFECT OF CENTRAL AND PERIPHERAL CUES ON ONLINE REVIEW HELPFULNESS: 
A COMPARISON BETWEEN FUNCTIONAL AND EXPRESSIVE PRODUCTS ................................................... 874

Mohammadreza Mousavizadeh, Mehrdad Koohikamali, Mohammad Salehan 
 

THE EFFECTS OF LENDER-BORROWER COMMUNICATION ON P2P LENDING OUTCOMES ................. 896
Jennifer Xu, Eric Lu, Michael Chau 

 

THE FREEMIUM EFFECT: WHY CONSUMERS PERCEIVE MORE VALUE WITH FREE 
THAN WITH PREMIUM OFFERS ................................................................................................................................ 906

Thomas Niemand, Sebastian Tischer, Tina Fritzsche, Sascha Kraus 
 

THE PURSUIT OF CONVERSION: EFFECTS OF MEDIATING CHANNELS ON PRODUCT 
CHOICES AND PURCHASE PROPENSITIES IN SOCIAL COMMERCE PLATFORMS .................................... 926

Hyunji So, Wonseok Oh, Minki Kim, Sunghyuk Park 
 

TOWARD E-PUBLIC ENGAGEMENT: A REVIEW OF PUBLIC PARTICIPATION FOR 
GOVERNMENT GOVERNANCE .................................................................................................................................. 944

Nnanyelugo Aham-Anyanwu, Honglei Li 
 

TRANSPARENCY IN BRAZIL: WHY HAS IT FAILED TO CURB CORRUPTION?............................................ 955
Tatiana Martinez 

 

WHEN THE BANK COMES TO YOU: BRANCH NETWORK AND CUSTOMER MULTI-
CHANNEL BANKING BEHAVIOR............................................................................................................................... 971

Dan Geng, Vibhanshu Abhishek, Beibei Li 
 

ALLIANCES, R&D AND PROFITABILITY OF SOFTWARE FIRMS ..................................................................... 988
Ali Tafti, Vishal Sachdev, Sunil Mithas, Lauren Mallik 

 

DATA SKILLS AND VALUE OF SOCIAL MEDIA: EVIDENCE FROM LARGE-SAMPLE FIRM 
VALUE ANALYSIS ........................................................................................................................................................ 1005

Lorin Hitt, Fujie Jin, Lynn Wu 
 



DATA STANDARDIZATION AND QUALITY DEGRADATION OF HUMAN-READABLE DATA ................. 1024
Xitong Li, Hongwei Zhu 

 

HOW DO DATA SKILLS AFFECT FIRM PRODUCTIVITY: EVIDENCE FROM PROCESS-
DRIVEN VS. INNOVATION-DRIVEN PRACTICES ................................................................................................ 1033

Lynn Wu, Lorin Hitt 
 

HOW DO DIFFERENT SOURCES OF THE VARIANCE OF CONSUMER RATINGS MATTER?................... 1051
Philipp Herrmann, Dennis Kundisch, Steffen Zimmermann, Barrie Nault 

 

INFORMATION PROCESSING OF FOREIGN EXCHANGE NEWS: EXTENDING THE 
OVERSHOOTING MODEL TO INCLUDE QUALITATIVE INFORMATION FROM NEWS 
SENTIMENT ................................................................................................................................................................... 1070

Stefan Feuerriegel, Georg Wolff, Dirk Neumann 
 

INFORMATION TECHNOLOGY AND THE RISE OF THE POWER LAW ECONOMY................................... 1088
Guillaume Saint-Jacques, Erik Brynjolfsson 

 

INTERPLAY BETWEEN SOCIAL MEDIA AND TRADITIONAL MEDIA: AN EMPIRICAL 
STUDY IN THE MOTION PICTURE INDUSTRY..................................................................................................... 1107

Yinan Yu, Hailiang Chen 
 

MODULARIZATION OF CROWDFUNDING SERVICES - DESIGNING DISRUPTIVE 
INNOVATIONS IN THE BANKING INDUSTRY ...................................................................................................... 1118

Philipp Haas, Ivo Blohm, Christoph Peters, Jan Marco Leimeister 
 

OPTIMIZING TWO SIDED PROMOTION FOR IS ENABLED TRANSPORTATION NETWORK: 
A CONDITIONAL BAYESIAN LEARNING MODEL............................................................................................... 1130

Jinyang Zheng, Yong Tan, Fei Ren, Xi Chen 
 

PRICING AND UPGRADE STRATEGIES FOR SOFTWARE VENDORS IN THE SOFTWARE-
AS-A-SERVICE MARKET ............................................................................................................................................ 1147

Charles Liu, Yoris Au, Emmanuel Ayaburi 
 

RISK ATTITUDES AND REAL OPTION EXERCISE DECISIONS IN IT PROJECTS ....................................... 1158
Sarah S. Khan, Kexin Zhao, Ram L. Kumar, Antonis Stylianou 

 

SHARING MONEY TO MAKE MONEY - ANALYZING PEER-TO-PEER SHARING OF 
REFERRAL REWARDS ................................................................................................................................................ 1166

David Dose, Gianfranco Walsh 
 

SHOULD FIRMS BUNDLE BLOATWARE WITH CONSUMER ELECTRONICS? - 
IMPLICATIONS FOR PRODUCT PRICING AND CONSUMER SURPLUS......................................................... 1178

Hasan Cavusoglu, Huseyin Cavusoglu, Xianjun Geng 
 

THE ECONOMICS OF ALL-YOU-CAN-READ PRICING: TARIFF CHOICE, CONTRACT 
RENEWAL, AND SWITCHING FOR E-BOOK PURCHASES ................................................................................ 1193

Sang Pil Han, Jinpyo Hong, Jae Yun Moon, Wonseok Oh 
 

THE EFFECTS OF RELINQUISHING CONTROL IN PLATFORM ECOSYSTEMS: 
IMPLICATIONS FROM A POLICY CHANGE ON KICKSTARTER .................................................................... 1211

Michael Wessel, Ferdinand Thies, Alexander Benlian 
 

THE WELFARE AND ALLOCATIVE IMPACT OF TARGETED ADVERTISING ............................................. 1230
Veronica Marotta, Kaifu Zhang, Alessandro Acquisti 

 

UNDERSTANDING THE ROLE OF SOCIAL NETWORKS ON LABOR MARKET OUTCOMES 
USING A LARGE DATASET FROM A MOBILE NETWORK................................................................................ 1240

Filipa Reis, Pedro Ferreira 
 

VALUE CREATION IN DIGITAL APPLICATION MARKETPLACES: A DEVELOPERS' 
PERSPECTIVE ............................................................................................................................................................... 1258

Ahmad Ghazawneh, Osama Mansour 
 

VALUE UNCERTAINTY AND BUYER CONTRACTING:EVIDENCE FROM ONLINE LABOR 
MARKETS ....................................................................................................................................................................... 1275

Alvin Zheng, Yili Hong, Paul Pavlou 
 

WHAT ARE SOCIAL INCENTIVES WORTH? A RANDOMIZED FIELD EXPERIMENT IN 
USER CONTENT GENERATION ................................................................................................................................ 1289

Gordon Burtch, Yili Hong, Ravi Bapna, Vladas Griskevicius 
 

WHO GETS STARTED ON KICKSTARTER? DEMOGRAPHIC VARIATIONS IN 
FUNDRAISING SUCCESS ............................................................................................................................................ 1303

Lauren Rhue 
 

WHY DO HIGH-TECH FIRMS OFFER PERKS AT WORK? ................................................................................. 1314
Xuan Ye, Prasanna Tambe 

 

WINNER TAKES ALL? THE "BLOCKBUSTER EFFECT" IN CROWDFUNDING PLATFORMS ................. 1333
Jingjing Liu, Lusi Yang, Zhiyi Wang, Jungpil Hahn 

 

BARRIERS TO IT EXIT ................................................................................................................................................ 1344
Andreas Schroeder, Benoit Aubert 

 



COMFORTABLY 'BETWIXT AND BETWEEN'? DELIMITING AND BLENDING SPACE, TIME, 
TASKS AND TECHNOLOGY AT WORK .................................................................................................................. 1354

Mari-Klara Stein, Tina Jensen, Riitta Hekkala 
 

DIG DEEPER OR DIVERSIFY? THE REWARDS AND PENALTIES OF KNOWLEDGE 
EXPLORATION AND EXPLOITATION CAPABILITIES IN THE CONTEXT OF IS SCHOLAR 
PUBLICATION PRODUCTIVITY ............................................................................................................................... 1373

Xiao Tang, Rajiv Kishore, Srikanth Parameswaran 
 

DO GOOD GAMERS MAKE GOOD STUDENTS? SID MEIER'S CIVILIZATION AND 
PERFORMANCE PREDICTION ................................................................................................................................. 1391

Alexander Simons, Markus Weinmann, Stefan Fleischer, Isabell Wohlgenannt 
 

EFFECTIVENESS OF DOMAIN ONTOLOGIES TO FACILITATE SHARED UNDERSTANDING 
AND CROSS-UNDERSTANDING ................................................................................................................................ 1402

Henry Roa, Marta Indulska, Shazia Sadiq 
 

ISTOPIC: UNDERSTANDING INFORMATION SYSTEMS RESEARCH THROUGH TOPIC 
MODELS.......................................................................................................................................................................... 1415

Hailiang Chen, Leon Zhao 
 

ON THE CONCEPTUALIZATION OF INFORMATION SYSTEMS AS SOCIO-TECHNICAL 
PHENOMENA IN SIMULATION-BASED RESEARCH ........................................................................................... 1425

Jannis Beese, Kazem Haki, Stephan Aier 
 

ONCE YOU STEP OVER THE FIRST LINE, YOU BECOME SENSITIZED TO THE NEXT: 
TOWARDS A GATEWAY THEORY OF ONLINE PARTICIPATION................................................................... 1444

Arto Lanamaki, Mikko Rajanen, Anssi Oorni, Netta IIvari 
 

ONLINE TIE FORMATION IN ENTERPRISE SOCIAL MEDIA ........................................................................... 1461
Yongsuk Kim, Gerald Kane 

 

OPTIMAL BIDDING FOR MOBILE-AD CAMPAIGNS........................................................................................... 1482
Manmohan Aseri, Milind Dawande, Ganesh Janakiraman, Vijay Mookerjee 

 

PATHS FROM TALK TO ACTION ............................................................................................................................. 1489
Pinar Ozturk, Jeffrey Nickerson 

 

PATTERNS OF GOVERNANCE AMONG INTER-ORGANIZATIONAL COORDINATION HUBS ................ 1507
Jane Fedorowicz, Steve Sawyer, Arthur P. Tomasino 

 

STATUS EFFECT IN USER-GENERATED CONTENT: EVIDENCE FROM ONLINE SERVICE 
REVIEWS ........................................................................................................................................................................ 1524

Christian Janze, Michael Siering 
 

THE BUSINESS VALUE OF RECOMMENDATIONS: A PRIVACY-PRESERVING 
ECONOMETRIC ANALYSIS ....................................................................................................................................... 1539

Panagiotis Adamopoulos, Alexander Tuzhilin 
 

THE EFFECT OF USER ADAPTATION ON THE EFFECTIVE USE OF ENTERPRISE SYSTEMS ................ 1560
Phillip Haake, Alex Maedche, Benjamin Mueller, Jens Lauterbach 

 

THE EFFECT OF "FOLLOWING" ON CONTRIBUTIONS TO OPEN SOURCE COMMUNITIES................. 1572
Mohammadmahdi Moqri, Liangfei Qiu, Subhajyoti Bandyopadhyay, Ira Horowitz 

 

THE EVOLUTION OF DIGITAL ECOSYSTEMS: A CASE OF WORDPRESS FROM 2004 TO 
2014 ................................................................................................................................................................................... 1582

Sungyong Um, Youngjin Yoo, Sunil Wattal 
 

THE DIGITAL FACADE OF RAPIDLY GROWING ENTREPRENEURIAL ORGANIZATIONS .................... 1598
Sanja Tumbas, Nicholas Berente, Stefan Seidel, Jan Vom Brocke 

 

TRANSFORMING INDUSTRIAL BUSINESS: THE IMPACT OF DIGITAL TRANSFORMATION 
ON AUTOMOTIVE ORGANIZATIONS ..................................................................................................................... 1617

Everlin Piccinini, Andre Hanelt, Robert Gregory, Lutz Kolbe 
 

A TANGLED WEB: EVALUATING THE IMPACT OF DISPLAYING FRAUDULENT REVIEWS.................. 1637
Uttara Ananthakrishnan, Beibei Li, Michael Smith 

 

AD INTRUSIVENESS, LOSS OF CONTROL, AND STRESS: A PSYCHOPHYSIOLOGICAL 
STUDY ............................................................................................................................................................................. 1656

Tillmann Neben, Christoph Schneider 

 
VOLUME 3 

 
CONSUMER-CENTRIC INFORMATION SYSTEMS: A LITERATURE REVIEW AND AVENUES 
FOR FURTHER RESEARCH ....................................................................................................................................... 1667

Benjamin Spottke, Jochen Wulf, Walter Brenner 
 

DESIGN AND EVALUATION OF A NETWORK-MONITORING SYSTEM ........................................................ 1679
Nithin Krishna, Khawaja Saeed, David Xu 

 



DIFFERENT VIEWS AND EVALUATIONS OF IT ARTIFACTS ........................................................................... 1689
Sameh Al-Natour, Izak Benbasat 

 

EXPLORING HUMAN IMAGE APPEAL SIMILARITY IN WEBSITE DESIGN ................................................. 1699
Lianlian Jiang, Heshan Sun 

 

EXPLORING MIND WANDERING IN A TECHNOLOGICAL SETTING ............................................................ 1710
Yulia Sullivan, Fred Davis, Chang Koh 

 

MIND OVER MOUSE: THE EFFECT OF COGNITIVE LOAD ON MOUSE MOVEMENT 
BEHAVIOR ..................................................................................................................................................................... 1732

Mark Grimes, Joseph Valacich 
 

MUSIC IS SOCIAL: FROM ONLINE SOCIAL FEATURES TO ONLINE SOCIAL 
CONNECTEDNESS........................................................................................................................................................ 1745

Zachary Krastel, Genevieve Bassellier, Jui Ramaprasad 
 

THE EFFECTS OF REPEATING PURCHASE CUES AND MIXED REVIEWS ON PRODUCT 
ATTRIBUTION............................................................................................................................................................... 1761

Hessamedin Vali, David Xu, Bayram Yildirim 
 

TOUCHING THE FUTURE: THE EFFECTS OF GESTURE-BASED INTERACTION ON 
VIRTUAL PRODUCT EXPERIENCE ......................................................................................................................... 1772

Yang Liu, Yi Shen, Hock Chan, Yan Lu, Deliang Wang 
 

UNDERSTANDING USER VALUES OF WEARABLE COMPUTING ................................................................... 1784
Xuefei (Nancy) Deng, Natasa Christodoulidou 

 

A RELATIONAL VIEW OF INDIVIDUAL PARTICIPATION IN ONLINE COMMUNITIES OF 
PRACTICE: AN INTEGRATIVE LITERATURE REVIEW..................................................................................... 1794

Yi Zou 
 

ANONYMITY AND LANGUAGE USAGE: A NATURAL EXPERIMENT OF SOCIAL NETWORK 
INTEGRATION .............................................................................................................................................................. 1813

Ni Hong, Yili Hong, Gordon Burtch 
 

APPLYING GAME DESIGN ELEMENTS IN THE WORKPLACE ........................................................................ 1823
Ayoung Suh 

 

BRIDGING CULTURAL DISCONTINUITIES IN GLOBAL VIRTUAL TEAMS: ROLE OF 
CULTURAL INTELLIGENCE ..................................................................................................................................... 1834

Anuragini Shirish, Imed Boughzala, Shirish C. Srivastava 
 

CHANGING EMPLOYERS COGNITION: PERSONAL MOBILE TECHNOLOGY AS A 
WORKPLACE ENABLER FOR BLIND AND VISUALLY IMPAIRED WORKERS............................................ 1854

Donald Heath, Rakesh Babu, Rahul Singh, Shrirang Sahasrabudhe 
 

CHOICE ANXIETY IN DECISION MAKING: WHY PEOPLE TURN TO STRANGERS FOR 
INFORMATION ............................................................................................................................................................. 1864

Vitali Mindel 
 

CONFIRMATION BIAS: ROLES OF SEARCH ENGINES AND SEARCH CONTEXTS .................................... 1875
Varol Kayhan 

 

CONSUMER CHOICE AMONG PRODUCT ASSORTMENTS IN VIRTUAL QR CODE STORES................... 1893
Stefan Hattula, Dominick Walter, Torsten Bornemann 

 

ECOLOGICAL APPROACH TO USER SENSEMAKING OF TECHNOLOGY ................................................... 1912
Mostafa Mesgari, Chitu Okoli 

 

EMERGENCE OF THINGS FELT: HARNESSING THE SEMANTIC SPACE OF FACEBOOK 
FEELING TAGS ............................................................................................................................................................. 1924

Christopher Zimmerman, Mari-Klara Stein, Daniel Hardt, Ravi Vatrapu 
 

EXPLORING MULTI DIGITAL DEVICE USAGE: A SOCIOMATERIAL PERSPECTIVE .............................. 1944
Koteswara Ivaturi, Cecil Chua 

 

GAINS AND LOSSES IN FUNCTIONALITY - AN EXPERIMENTAL INVESTIGATION OF THE 
EFFECT OF SOFTWARE UPDATES ON USERS' CONTINUANCE INTENTIONS............................................ 1954

Marvin Fleischmann, Tillmann Grupp, Miglena Amirpur, Thomas Hess 
 

GRATIFICATIONS FROM USING FREEMIUM MUSIC STREAMING SERVICES: 
DIFFERENCES BETWEEN BASIC AND PREMIUM USERS ................................................................................. 1975

Matti Mantymaki, A. K. M. Najmul Islam 
 

I JUST CURSED AND OPENED A BEER: EXPLAINING MOBILE USERS' NON-
COMPLAINING BEHAVIOR THROUGH COPING................................................................................................. 1990

Markus Salo, Markus Makkonen, Riitta Hekkala 
 

INFRASTRUCTURING AS SOCIAL ACTION .......................................................................................................... 2007
Eija Halkola, Netta IIvari, Leena Kuure 

 

KNOWLEDGE WITHHOLDING IN ONLINE BRAND COMMUNITY: A NEUTRALIZATION 
PERSPECTIVE ............................................................................................................................................................... 2026

Yongqiang Sun, Xiao-Liang Shen, Nan Wang 
 



LEARNING FROM PRIOR EXPERIENCE: AN EMPIRICAL STUDY OF SERIAL 
ENTREPRENEURS IN IT-ENABLED CROWDFUNDING ...................................................................................... 2043

Lusi Yang, Jungpil Hahn 
 

MOTIVATING IT-MEDIATED CROWDS: THE EFFECT OF GOAL SETTING ON PROJECT 
PERFORMANCE IN ONLINE CROWDFUNDING ................................................................................................... 2064

Zhuoxin (Allen) Li, Sirkka Jarvenpaa 
 

MULTIDIMENSIONAL ONLINE SELF IN COLLECTIVE ACTION: AN EMPIRICAL STUDY 
ON WIKIPEDIA'S DELETION DISCUSSION ........................................................................................................... 2073

Yusun Jung, Nereu Kock, Thant Syn 
 

ON THE DUALITY OF STRESS IN INFORMATION SYSTEMS RESEARCH - THE CASE OF 
ELECTRIC VEHICLES ................................................................................................................................................. 2083

Ilja Nastjuk, Lutz Kolbe 
 

PHYSICIANS' ONLINE POPULARITY AND PRICE PREMIUMS FOR ONLINE HEALTH 
CONSULTATIONS: A COMBINED SIGNALING THEORY AND ONLINE FEEDBACK 
MECHANISMS EXPLANATION ................................................................................................................................. 2105

Liwei Chen, Arun Rai, Xitong Guo 
 

SETTING A KNOWLEDGE BOUNDARY FOR ENHANCING WORK COORDINATION AND 
TEAM PERFORMANCE: KNOWLEDGE PROTECTION REGULATION ACROSS TEAMS .......................... 2116

Junyeong Lee, Jinyoung Min, Heeseok Lee 
 

THE EFFECT OF PERCEIVED IS SUPPORT FOR CREATIVITY ON JOB SATISFACTION: 
THE ROLE OF EFFECTIVE IS USE IN VIRTUAL WORKPLACES..................................................................... 2137

Insu Park, Mohammad Al-Ramahi, Jeewon Cho 
 

THE EFFECTS OF TASK CONFLICT AND RELATIONSHIP CONFLICT ON WORKFORCE 
AGILITY: MODERATING ROLE OF SOCIAL MEDIA USAGE ........................................................................... 2148

Hefu Liu, Zhen Li, Zhao Cai, Qian Huang 
 

THE REVIEWER MATTERS: A STUDY OF ONLINE PICTORIAL REVIEWS.................................................. 2164
Lu Yang, Jin Chen, Bernard Tan 

 

UNDERSTANDING CONSUMER CHURNING BEHAVIORS IN MOBILE 
TELECOMMUNICATION SERVICE INDUSTRY : CROSS-NATIONAL COMPARISON 
BETWEEN KOREA AND CHINA................................................................................................................................ 2176

Chunghun Lee, Nayeon Kwak, Choong Lee 
 

WHEN ONLINE COMMUNITIES COLLIDE: BOUNDARY IDENTITY CONSTRUCTION AND 
SPANNING ...................................................................................................................................................................... 2186

Toni Eagar, Jenine Beekhuyzen, John Campbell 
 

WORKING ON LOW-PAID MICRO-TASK CROWDSOURCING PLATFORMS: AN 
EXISTENCE, RELATEDNESS AND GROWTH VIEW ............................................................................................ 2196

Sara Moussawi, Marios Koufaris 
 

A NOVEL DESIGN SCIENCE APPROACH FOR INTEGRATING CHINESE USER-GENERATED 
CONTENT IN NON-CHINESE MARKET INTELLIGENCE ................................................................................... 2210

Aaron Baur, Janna Lipenkova, Julian Buhler, Markus Bick 
 

DESIGNING AN ANALYTICS PLATFORM FOR PROFESSIONAL SPORTS TEAMS ..................................... 2232
Fawad Ahmed Shah, Martin Kretzer, Alex Madche 

 

DESIGNING SEMANTIC TECHNOLOGIES FOR REGULATORY CHANGE MANAGEMENT IN 
THE FINANCIAL INDUSTRY...................................................................................................................................... 2252

Tom Butler, Elie Abi-Lahoud, Angelina Espinoza 
 

DETECTING ONLINE FIRESTORMS IN SOCIAL MEDIA ................................................................................... 2263
Benedict Drasch, Johannes Huber, Sven Panz, Florian Probst 

 

FAMOUS -I FRAMEWORK FOR ARCHITECTING MODULAR SERVICES ..................................................... 2284
Regine Dorbecker, Tilo Boehmann 

 

INVESTIGATING THE ROLE OF INERTIA IN BUSINESS PROCESS STANDARDIZATION 
INITIATIVES .................................................................................................................................................................. 2302

Janina Kettenbohrer, Daniel Beimborn 
 

LEVERAGING XBRL CALCULATION LINKBASES TO OVERCOME SEMANTIC 
HETEROGENEITY ACROSS XBRL FILLINGS: THE MULTI-ONTOLOGY MULTI-CONCEPT 
MATRIX (M3) ................................................................................................................................................................. 2312

Ugochukwu Etudo, Victoria Yoon 
 

PROCESS IMPROVEMENT ROADMAPPING - HOW TO MAX OUT YOUR PROCESS ................................. 2327
Alexander Linhart, Jonas Manderscheid, Maximilian Roeglinger, Helen Schlott 

 

SENTIMENT ANALYSIS MEETS SEMANTIC ANALYSIS: CONSTRUCTING INSIGHT 
KNOWLEDGE BASES................................................................................................................................................... 2348

Zirun Qi, Veda Storey, Wael Jabr 
 



VALIDATING THE DESIGN THEORY FOR MANAGING PROJECT SCOPE DURING 
SOFTWARE SOURCING AND DELIVERY............................................................................................................... 2364

Timo Kakola, Pekka Forselius 
 

WHEN IN ROME, DO AS THE ROMANS DO - OVERCOMING CULTURE CONFLICTS IN 
MOBILE LEARNING .................................................................................................................................................... 2380

Sissy-Josefina Ernst, Andreas Janson, Matthias Sollner, Jan Marco Leimeister 
 

A CONCEPTUAL FRAMEWORK FOR TASK AND TOOL PERSONALISATION IN IS 
EDUCATION................................................................................................................................................................... 2392

Philipp Melzer, Mareike Schoop 
 

BUSINESS-DRIVEN IT TRANSFORMATION AT ROYAL PHILIPS: SHEDDING LIGHT ON 
(UN)REWARDED COMPLEXITY ............................................................................................................................... 2409

Martin Mocker, Eric Van Heck 
 

CINETICS: BEYOND CROWDFUNDING?................................................................................................................ 2425
Zhuoxin (Allen) Li, Sirkka Jarvenpaa, Nisha Pattan 

 

COMPUTATIONAL THINKING: CHANGES TO THE HUMAN CONNECTOME ASSOCIATED 
WITH LEARNING TO PROGRAM ............................................................................................................................. 2438

Eric Walden, Glenn Browne, Michael Oboyle 
 

EMOTIONAL FOUNDATIONS OF INDIVIDUAL'S PERCEPTION: THE CASE OF 
TECHNOLOGY RADICALNESS ................................................................................................................................. 2452

Mehdi Darban 
 

STUDENTS AS REVIEWERS AND LECTURERS AS EDITORS: THE PEER REVIEW WITH 
SCAFFOLDED ASSIGNMENTS MODEL .................................................................................................................. 2463

Daniel Schlagwein 
 

TOWARDS A HOLISTIC UNDERSTANDING OF TECHNOLOGY-MEDIATED LEARNING 
APPROPRIATION.......................................................................................................................................................... 2472

Andreas Janson, Matthias Sollner, Jan Marco Leimeister 
 

TOWARDS FEASIBLE INSTRUCTOR INTERVENTION IN MOOC DISCUSSION FORUMS ........................ 2483
Muthu Chandrasekaran, Kiruthika Ragupathi, Min-Yen Kan, Bernard Tan 

 

TOWARDS MODELING AND MEASURING INFORMATION LITERACY IN SECONDARY 
EDUCATION................................................................................................................................................................... 2492

Katarina Stanoevska-Slabeva, Severina Mueller, Sabine Seufert, Nina Scheffler 
 

WE HAD SO MUCH FUN. NOW WHAT? .................................................................................................................. 2512
Bo Han, Shih-Yung Chou 

 

ENHANCING STRATEGIC IT ALIGNMENT THROUGH COMMON LANGUAGE: USING THE 
TERMINOLOGY OF THE RESOURCE-BASED VIEW OR THE CAPABILITY-BASED VIEW? .................... 2520

Amin Khodabandeh Amiri, Hasan Cavusoglu, Izak Benbasat 

 
VOLUME 4 

 
HOW SOCIAL CAPITAL FACILITATES CLAN CONTROL ON SOFTWARE PLATFORMS TO 
ENHANCE APP-DEVELOPERS' PERFORMANCE AND SUCCESS ..................................................................... 2532

Tobias Goldbach, Alexander Benlian 
 

HOW STRATEGY AND GOVERNANCE CHOICES INFLUENCE INNOVATION SUCCESS IN 
SOFTWARE PRODUCTS AND SERVICES ............................................................................................................... 2550

Chewei Liu, Thomas Kude, Sunil Mithas 
 

MANAGING INTERNAL CONTROL: DESIGNING A WIKI-BASED INFORMATION SYSTEM 
FOR CONTINUOUS PROCESS ASSURANCE .......................................................................................................... 2568

Andreas Kiesow, Michael Fellmann, Novica Zarvic, Oliver Thomas 
 

THE CRITICAL COMPETENCIES OF SUCCESSFUL SENIOR IT LEADERS - A FIELD STUDY ................. 2579
Jess Shoop, Kalle Lyytinen, Richard Boyatzis 

 

THE EFFECTS OF IT APPLICATION ORCHESTRATION CAPABILITY ON PERFORMANCE................... 2597
Magno Queiroz, Rajeev Sharma, Tim Coltman, Paul Tallon 

 

TO CONTINUE OR DISCONTINUE THE PROJECT, THAT IS THE QUESTION ............................................. 2609
A. Arviansyah, Ton Spil, Jos Van Hillegersberg 

 

TOWARDS SUCCESSFUL CROWDSOURCING PROJECTS: EVALUATING THE 
IMPLEMENTATION OF GOVERNANCE MECHANISMS..................................................................................... 2629

Shkodran Zogaj, Niklas Leicht, Ivo Blohm, Ulrich Bretschneider 
 

UNDERSTANDING EMPLOYEE ENGAGEMENT IN UN-OFFICIAL PROJECTS -  A 
CONCEPTUAL MODEL BASED ON PSYCHOLOGICAL EMPOWERMENT AND 
CONSTRUCTIVE DEVIANCE ..................................................................................................................................... 2643

Arne Buchwald, Nils Urbach, Magnus Mahring 
 



UNDERSTANDING THE ENABLING DESIGN OF IT RISK MANAGEMENT PROCESSES ........................... 2655
Manuel Wiesche, Michael Schermann, Helmut Krcmar 

 

WHY DO YOU CONTROL? THE CONCEPT OF CONTROL PURPOSE AND ITS 
IMPLICATIONS FOR IS PROJECT CONTROL RESEARCH................................................................................ 2672

Ulrich Remus, Martin Wiener, Magnus Mahring, Carol Saunders, W. Alec Cram 
 

APPARATUSES OF KNOWLEDGE DELIVERY TO PATIENTS: THE ROLE OF SOCIAL 
MEDIA IN VACCINE CONTROVERSIES ................................................................................................................. 2691

Ghazaleh Aghili, Liette Lapointe, Emmanuelle Vaast 
 

ASSESSING ORDER EFFECTS IN ONLINE COMMUNITY-BASED HEALTH FORUMS................................ 2701
Seyedreza Mousavi, T. S. Raghu, Keith Frey 

 

DETECTING DEPRESSION OF CANCER PATIENTS WITH DAILY MENTAL HEALTH LOGS 
FROM MOBILE APPLICATIONS............................................................................................................................... 2718

Junetae Kim, Sanghee Lim, Byungtae Lee, Jong Won Lee 
 

DOES THE ADOPTION OF EMR SYSTEMS INFLATE MEDICARE REIMBURSEMENTS? .......................... 2738
Kartik K. Ganju, Hilal Atasoy, Paul A. Pavlou 

 

FACTORS ASSOCIATED WITH EHR USER SATISFACTION IN SMALL CLINIC SETTINGS ..................... 2754
Afnan Afnan, Ranganathan Chandrasekaran 

 

FOSTERING IDEATION AMONG PATIENTS: EXAPTATION OF WEB-BASED IDEATION 
PLATFORMS AS HEALTH 2.0 TOOLS FOR VIRTUAL PATIENT COMMUNITIES ........................................ 2764

Ulrich Bretschneider, Marco Hartmann, Jan Marco Leimeister 
 

GAMIFICATION IN FITNESS APPS: HOW DO LEADERBOARDS INFLUENCE EXERCISE?...................... 2783
Yue Wu, Atreyi Kankanhalli, Ke-Wei Huang 

 

HOW DOES COMPUTERIZED PROVIDER ORDER ENTRY IMPLEMENTATION IMPACT 
CLINICAL CARE QUALITY, CYCLE TIME, AND PHYSICIAN JOB DEMAND OVER TIME? ..................... 2795

Arun Rai, Mark Keil, Vitali Mindel 
 

INTEGRATING INFORMATION SYSTEMS AND HEALTHCARE RESEARCH TO 
UNDERSTAND PHYSICIANS' USE OF HEALTH INFORMATION SYSTEMS: A LITERATURE 
REVIEW .......................................................................................................................................................................... 2806

Mohamed Abouzahra, Dale Guenter, Joseph Tan 
 

INVESTIGATING THE ANTECEDENTS OF HEALTHCARE WORKERS' PERCEPTIONS OF 
ORGANIZATIONAL RESILIENCE IN HOSPITALS ............................................................................................... 2825

Victoria Kisekka, Raj Sharman, Raghav Rao, Shambhu Upadhyaya 
 

IT-ENABLED KNOWLEDGE MANAGEMENT IN PRIMARY CARE SETTINGS: AN 
ABSORPTIVE CAPACITY PERSPECTIVE............................................................................................................... 2834

Louis Raymond, Guy Pare, Eric Maillet 
 

KNOWLEDGE-BASED CLINICAL DECISION SUPPORT SYSTEMS CONTINUANCE: AN 
INTEGRATION OF PHYSICIANS' IDENTITY AND SYSTEM ATTRIBUTES.................................................... 2849

Mohamed Abouzahra, Dale Guenter, Joseph Tan 
 

REGAINING JOY OF LIFE: THEORY-DRIVEN DEVELOPMENT OF MOBILE 
PSYCHOTHERAPY SUPPORT SYSTEMS ................................................................................................................ 2860

Tillmann Neben, Anna-Maria Seeger, Tommi Kramer, Andrew White 
 

SENIORS' PERSPECTIVE ON PERCEIVED TRANSFER EFFECTS OF ASSISTIVE ROBOTS IN 
ELDERLY CARE: CAPABILITY APPROACH ANALYSIS .................................................................................... 2870

Amir Talaei-Khoei Dr, Lundy Lewis, Tala Talaei Khoei, Amir Hossein Ghapanchi Dr, Suchada Vichitvanichphong 
 

THE ANATOMY OF CONTEXT-AWARE MOBILE PATIENT MONITORING ................................................. 2884
Kenny Lienhard, Christine Legner 

 

THE BRIGHT AND DARK SIDES OF TECHNOSTRESS: AN EMPIRICAL STUDY OF 
HEALTHCARE WORKERS ......................................................................................................................................... 2902

Christopher Califf, Saonee Sarker, Suprateek Sarker, Cynthia Fitzgerald 
 

THE GENERATIVE MECHANISMS OF HEALTHCARE DIGITALIZATION.................................................... 2915
Marius Mihailescu, Daniela Mihailescu, Ulrike Schultze 

 

THE ROLE OF POWER AND MATERIALITY IN HEALTHCARE IMPROVEMENT 
INITIATIVES: A STRATEGY-AS-PRACTICE PERSPECTIVE ............................................................................. 2927

Marco Marabelli, Susan Newell, Robert Galliers 
 

TRANSFORMING WORK PRACTICES OF OPERATING ROOM TEAMS: THE CASE OF THE 
DA VINCI ROBOT ......................................................................................................................................................... 2946

Anastasia Sergeeva, Marleen Huysman, Samer Faraj 
 

WORKLOAD REDUCTION THROUGH USABILITY IMPROVEMENT OF HOSPITAL 
INFORMATION SYSTEMS - THE CASE OF ORDER SET OPTIMIZATION ..................................................... 2956

Daniel Gartner, Yiye Zhang, Rema Padman 
 



ABSORPTIVE CAPACITY AND THE ADOPTION OF MOOCS IN HIGHER EDUCATION: THE 
ROLE OF EDUCATIONAL IT ..................................................................................................................................... 2966

Peng Huang, Henry Lucas 
 

ARE WE ALREADY IN A MATURE ITO MARKET? A LONGITUDINAL STUDY ON THE 
EFFECTS OF MARKET MATURITY ON ITO VENDOR PROJECT PERFORMANCE .................................... 2984

Christoph Pflugler, Manuel Wiesche, Helmut Krcmar 
 

ATTAINING OPERATING PERFORMANCE THROUGH PAS DE TRIOS OF IT, COMPETITIVE 
BROKERAGE AND INNOVATION............................................................................................................................. 2995

Mariana Giovanna Andrade Rojas, Abhishek Kathuria, Hsiao-Hui Lee 
 

COMPETITIVE IMPACTS OF IT INNOVATION: AN EMPIRICAL ANALYSIS OF SOFTWARE 
PATENTS IN THE IT INDUSTRY ............................................................................................................................... 3011

Sunghun Chung, Kunsoo Han, Animesh Animesh, Alain Pinsonneault 
 

CONTRACTUAL OR RELATIONAL? EFFECT OF ENVIRONMENTAL UNCERTAINTY ON 
IOS GOVERNANCE....................................................................................................................................................... 3029

Shuting Zhu, Arvind Tripathi, Weijun Zhong 
 

ENTERING THE DIGITAL ERA - THE IMPACT OF DIGITAL TECHNOLOGY-RELATED 
M&AS ON BUSINESS MODEL INNOVATIONS OF AUTOMOBILE OEMS ....................................................... 3042

Bjorn Hildebrandt, Andre Hanelt, Sebastian Firk, Lutz Kolbe 
 

ENTERING THE WORLD OF INDIVIDUAL ROUTINES: THE AFFORDANCES OF MOBILE 
APPLICATIONS ............................................................................................................................................................. 3063

Thomas Boillat, Kenny Lienhard, Christine Legner 
 

HOW DO COMMUNITY ECOLOGY AND STRUCTURE SHAPE DIGITAL INNOVATION 
STRATEGY? ................................................................................................................................................................... 3081

Ping Wang, Xu Meng, Brian Butler 
 

MANAGING EXCLUSIVITY AND WINDOWING IN DIGITAL CONTENT VALUE CHAIN........................... 3098
Robert Chiang, Jhih-Hua Jhang-Li 

 

NEW ENTRY THREATS, FIRM GOVERNANCE, AND INNOVATION IN THE U.S. IT 
INDUSTRY ...................................................................................................................................................................... 3114

Yang Pan, Peng Huang, Anandasivam Gopal 
 

NOT ALL IT INNOVATIONS ARE EQUAL: EVIDENCE FROM MEDICAL DEVICE PATENTS................... 3132
Zhitao Yin, Arun Rai, Wael Jabr 

 

OPEN STRATEGY: CONSOLIDATED DEFINITION AND PROCESSUAL 
CONCEPTUALIZATION .............................................................................................................................................. 3141

Asin Tavakoli, Daniel Schlagwein, Detlef Schoder 
 

REGULATING VENDOR-CLIENT WORKAROUNDS: AN INFORMATION BROKERING 
APPROACH .................................................................................................................................................................... 3153

Jade Brooks, M. N. Ravishankar, Ilan Oshri 
 

STRATEGIC INTENT, CONTRACT DURATION, AND PERFORMANCE: EVIDENCE FROM 
MICRO-OUTSOURCING.............................................................................................................................................. 3163

Abhishek Kathuria, Terence Saldanha, Jiban Khuntia, Mariana Giovanna Andrade Rojas 
 

THE COMPETITIVE POTENTIAL OF IT APPLICATIONS - AN ANALYTICAL-
ARGUMENTATIVE EVALUATION ........................................................................................................................... 3179

Karin Vayrynen, Juhani IIvari 
 

UNDERSTANDING COMPETITIVE ACTION REPERTOIRE, STRATEGIC GROUP AND 
PERFORMANCE OF E-MARKETPLACE SELLERS: A LATENT GROWTH MODELING 
APPROACH .................................................................................................................................................................... 3199

Huifang Li, Yulin Fang, Youwei Wang, Kai Lim 
 

COGENCY AND CONTRIBUTION IN IS RESEARCH ............................................................................................ 3210
Dirk Hovorka, Sebastian Boell 

 

NOTHING IS MORE PRACTICAL THAN A GOOD THEORY ... EXCEPT POSSIBLY A GOOD 
PARADIGM OR FRAMEWORK OR MODEL OR METAPHOR ........................................................................... 3219

Steven Alter 
 

SEEKING MIDDLE-RANGE THEORIES IN INFORMATION SYSTEMS RESEARCH .................................... 3229
Nik Hassan, Paul Lowry 

 

WHY FIT LEADS TO SURPRISE: AN EXTENSION OF COGNITIVE FIT THEORY TO 
CREATIVE PROBLEMS ............................................................................................................................................... 3248

Thomas John, Dennis Kundisch 
 

A HISTORICAL STUDY OF AN IMPLEMENTATION METHODOLOGY: A MORPHOGENETIC 
ANALYSIS ....................................................................................................................................................................... 3267

Daniela Mihailescu, Marius Mihailescu, Sven Carlsson 
 



ALTERNATIVE DESIGNS IN WIDESPREAD INNOVATION ADOPTION: EMPIRICAL 
EVIDENCE FROM ENTERPRISE ARCHITECTURE IMPLEMENTATION IN US STATE 
GOVERNMENTS ........................................................................................................................................................... 3285

Quang Neo Bui, M. Markus, Susan Newell 
 

ARE SHADOW SYSTEM USERS THE BETTER IS USERS? - INSIGHTS OF A LAB 
EXPERIMENT ................................................................................................................................................................ 3303

Steffi Haag, Andreas Eckhardt, Christiane Bozoyan 
 

ASSESSING INDIVIDUAL BENEFITS REALIZATION CAPABILITY: AN IT CULTURE 
PERSPECTIVE ............................................................................................................................................................... 3323

Kayode Odusanya, Crispin Coombs, Neil Doherty 
 

BOLSTERING ATTITUDES: AN INTRODUCTION TO THE FOUNDATIONS OF ATTITUDE 
STRENGTH AND THEIR CONSIDERATION IN IS ADOPTION RESEARCH.................................................... 3334

Markus Noeltner, Julia Kroenung 
 

CARRYOVER EFFECTS OF SYSTEM-UNRELATED EMOTIONS ON ADOPTION OF 
INFORMATION SYSTEMS .......................................................................................................................................... 3357

Sixuan Zhang, Nash Milic 
 

CLOUD STORAGE SERVICES: CONVERTING THE FREE-TRIAL USER TO A PAID 
SUBSCRIBER.................................................................................................................................................................. 3365

Jie (Kevin) Yan, Robin Wakefield 
 

DOES ADOPTION MEAN THE SAME TO EVERY USER? A STUDY OF ACTIVE AND PASSIVE 
USAGE OF MOBILE INSTANT MESSAGING APPLICATIONS ........................................................................... 3384

Tailai Wu, Yaobin Lu, Xiuyuan Gong, Mingyu Zhang 

 
VOLUME 5 

 
DRIVERS OF APP INSTALLATION LIKELIHOOD - A CONJOINT ANALYSIS OF QUALITY 
SIGNALS IN MOBILE ECOSYSTEMS ....................................................................................................................... 3395

Nils Siegfried, Oliver Koch, Alexander Benlian 
 

EMPLOYEE SELF-SERVICE TECHNOLOGY AND PERFORMANCE: THE ROLE OF 
LEARNING TRANSFER AND INVOLVEMENT....................................................................................................... 3413

Rossella Cappetta, Likoebe Maruping, Joshua Madden, Massimo Magni 
 

EXPLORING PLATFORM ADOPTION IN THE SMART HOME CASE .............................................................. 3423
Hannes Kuebel, Ruediger Zarnekow 

 

GAMIFICATION - A NOVEL PHENOMENON OR A NEW WRAPPING FOR EXISTING 
CONCEPTS? ................................................................................................................................................................... 3446

An Bui, Daniel Veit, Jane Webster 
 

HETEROGENEOUS REACTIONS TO DIGITAL OPPORTUNITIES: A FIELD STUDY TO TEST 
OUR ASSUMPTIONS..................................................................................................................................................... 3467

Bangaly Kaba 
 

HOW TO ENGAGE USERS THROUGH GAMIFICATION: THE PREVALENT EFFECTS OF 
PLAYING AND MASTERING OVER COMPETING................................................................................................ 3483

Fernando Tomaselli, Otavio Sanchez, Sue Brown 
 

INSIDE THE "BLACK BOX" INVESTIGATING THE LINK BETWEEN ORGANIZATIONAL 
READINESS AND IT IMPLEMENTATION SUCCESS ............................................................................................ 3499

Nasser Shahrasbi, Guy Pare 
 

POSTERS VERSUS LURKERS: IMPROVING PARTICIPATION IN ENTERPRISE SOCIAL 
NETWORKS THROUGH PROMOTIONAL MESSAGES........................................................................................ 3512

Abdulrahman Alarifi, Darshana Sedera, Jan Recker 
 

SHOULD WE TAKE A CLOSER LOOK? EXTENDING SWITCHING THEORIES FROM 
SINGULAR PRODUCTS TO COMPLEX ECOSYSTEM STRUCTURES .............................................................. 3534

Christian Matt, Thomas Hess, Simon Heinz 
 

THE EFFECT OF FEEDBACK ON CHANGE IN POST-ADOPTION USE OF INFORMATION 
SYSTEMS ........................................................................................................................................................................ 3552

Vanesa Tennant, Annette Mills, Wynne Chin 
 

TIME TO ADOPTION OF A NEW IT SERVICE ....................................................................................................... 3563
Yue Feng, Kar Yan Tam, Chong (Alex) Wang 

 

TOWARDS EXPLAINING THE USE OF SELF-TRACKING DEVICES: CONCEPTUAL 
DEVELOPMENT OF A CONTINUANCE AND DISCONTINUANCE MODEL .................................................... 3578

Arne Buchwald, Albert Letner, Nils Urbach, Matthias Von Entress-Fuersteneck 
 



UNDERSTANDING POST-ADOPTION REGRET FROM THE PERSPECTIVES OF HERDING 
AND MINDFULNESS..................................................................................................................................................... 3589

Haiyun Zou, Heshan Sun, Yulin Fang 
 

WHEN UPDATES MAKE A USER STICK: SOFTWARE FEATURE UPDATES AND THEIR 
DIFFERENTIAL EFFECTS ON USERS' CONTINUANCE INTENTIONS ............................................................ 3608

Marvin Fleischmann, Tillmann Grupp, Miglena Amirpur, Alexander Benlian 
 

WHO KICKS WHOM?1 CONTEXTUAL AND TEMPORAL EFFECTS IN THE IT USE - 
PERFORMANCE RELATIONSHIP ............................................................................................................................ 3628

Abhijith Anand, Rajeev Sharma, Rajiv Kohli 
 

WHOSE TALK IS WALKED? IT DECENTRALIZABILITY, VENDOR VERSUS ADOPTER 
DISCOURSE, AND THE DIFFUSION OF SOCIAL MEDIA VERSUS BIG DATA ............................................... 3639

Shaila Miranda, Inchan Kim, Dawei (David) Wang 
 

WHY DO USERS ABANDON ONLINE SOCIAL NETWORK SITES? A CASE STUDY OF THE 
SOCIAL CAPITAL PARADOX .................................................................................................................................... 3661

Xiaoqing Zhang, Jinyue Peng, Yumeng Wang, Cheng Suang Heng 
 

WHY PEOPLE REJECT OR USE VIRTUAL PROCESSES: UNDERSTANDING THE VARIANCE 
OF USERS' RESISTANCE ............................................................................................................................................ 3672

Bilal Balci 
 

CUSTOMER KNOWLEDGE AND REQUIREMENTS ENGINEERING IN CUSTOMIZATION 
PROJECTS: A MULTI-METHOD CASE STUDY ..................................................................................................... 3688

Mario Schaarschmidt, Matthias Bertram, Gianfranco Walsh, Harald F. O. Von Kortzflieisch 
 

A TALE OF REQUIREMENTS COMPUTATION IN TWO PROJECTS: A DISTRIBUTED 
COGNITION VIEW ....................................................................................................................................................... 3700

Sean Hansen, Kalle Lyytinen, Amol Kharabe 
 

AN EXPLORATION OF THE RELATIONSHIP BETWEEN CONTRIBUTION BEHAVIOURS 
AND THE DECISION MAKING PROCESS IN AGILE TEAMS ............................................................................. 3717

Sharon Coyle, Kieran Conboy, Tom Acton 
 

COORDINATING PLATFORM-BASED MULTI-SOURCING: INTRODUCING THE THEORY 
OF CONVENTIONS ....................................................................................................................................................... 3732

Thomas Hurni, Thomas Huber, Jens Dibbern 
 

DESIGNED INTERDEPENDENCE, GROWING SOCIAL CAPITAL AND KNOWLEDGE 
SHARING IN IS PROJECT TEAMS ............................................................................................................................ 3743

Hyejung Lee, Jun-Gi Park, Jungwoo Lee 
 

HOW MANY PENGUINS CAN HIDE UNDER AN UMBRELLA? AN EXAMINATION OF HOW 
LAY CONCEPTIONS CONCEAL THE CONTEXTS OF FREE/OPEN SOURCE SOFTWARE ......................... 3759

Kevin Carillo, Jean-Gregoire Bernard 
 

IDEA HUBS AS NEXUS OF COLLECTIVE CREATIVITY IN DIGITAL INNOVATION .................................. 3779
Raffaele Ciriello, Alexander Richter 

 

INFLUENTIAL FACTORS ON IS PROJECT QUALITY: A TOTAL QUALITY MANAGEMENT 
PERSPECTIVE ............................................................................................................................................................... 3798

Paul Glowalla, Ali Sunyaev 
 

INVESTIGATING THE FREE/LIBRE OPEN SOURCE SOFTWARE COMMONS IN 
COMMERCIAL ORGANIZATIONS ........................................................................................................................... 3810

Juho Lindman 
 

OWNER DYNAMIC CAPABILITIES AND BENEFITS MANAGEMENT IN PUBLIC 
INFORMATION SYSTEMS PROJECTS: A QUALITATIVE CONTENT ANALYSIS......................................... 3819

Jonghyuk Cha, Mike Newman, Graham Winch 
 

SOCIAL SHAPING OF ENTERPRISE SYSTEM ACQUISITION AND DEVELOPMENT: THE 
INFLUENCE OF REFERENCE USERS IN XIZI HOLDINGS ................................................................................. 3832

Felix Ter Chian Tan, Barney Tan, Yuan Sun 
 

SOFTWARE ARTEFACTS AS EQUIPMENT: A NEW CONCEPTION TO SOFTWARE 
DEVELOPMENT USING REUSABLE SOFTWARE ARTEFACTS........................................................................ 3844

Subasinghage Nuwangi, Darshana Sedera 
 

SOFTWARE DEVELOPMENT IN THE CLOUD: EXPLORING THE AFFORDANCES OF 
PLATFORM-AS-A-SERVICE ....................................................................................................................................... 3856

Oliver Krancher, Pascal Luther 
 

SYSTEMIC RISK IN IT PORTFOLIOS -I AN INTEGRATED QUANTIFICATION APPROACH .................... 3875
Martina Beer, Thomas Wolf, Tirazheh Zare Garizy 

 

THE IMPACT OF HUMAN RESOURCE SHARING ON IT PROJECT RISK ...................................................... 3896
Christian Meier, Steffen Zimmermann, Vlad Nicolau 

 

UNDERSTANDING AGILITY IN ISD PROJECTS ................................................................................................... 3913
Gregory Vial, Suzanne Rivard 

 



UNDERSTANDING INFORMAL CONTROL MODES ON SOFTWARE PLATFORMS - THE 
MEDIATING ROLE OF THIRD-PARTY DEVELOPERS' INTRINSIC MOTIVATION ..................................... 3924

Tobias Goldbach, Alexander Benlian 
 

UNDERSTANDING IS TEAM COORDINATION IN REAL TIME: A PROCESS APPROACH TO 
COORDINATION........................................................................................................................................................... 3943

H. Avdiji, S. Missonier, S. Mastrogiacomo 
 

WHAT MAKES AN IT PROJECT SUCCESSFUL? ................................................................................................... 3955
Soohyun Cho, Kyung Sung Jung, Young Kwark 

 

WIDELY USED BUT ALSO HIGHLY VALUED? ACCEPTANCE FACTORS AND THEIR 
PERCEPTIONS IN WATER-SCRUM-FALL PROJECTS ........................................................................................ 3966

Sebastian Schlauderer, Sven Overhage, Bjorn Fehrenbach 
 

A DIALECTIC ON GRADUATE ANALYTICS EDUCATION ................................................................................. 3985
David Rogers, Damian Fernandez-Lamela, Ravishankar Narayan, Sue Conger 

 

ARTIFACT AND/OR THEORY? PUBLISHING DESIGN SCIENCE RESEARCH IN IS .................................... 3991
Abayomi Baiyere, Alan Hevner, Shirley Gregor, Matti Rossi 

 

THE SHARING ECONOMY: FRIEND OR FOE?...................................................................................................... 3996
Michel Avital, John M. Carroll, Anders Hjalmarsson, Natalia Levina, Arvind Malhotra, Arun Sundararajan 

 

ALTERNATIVE VIEWS OF ICT & TIME: AN APPLICATION OF SCENARIO ANALYSIS AND 
PLATFORM THEORY .................................................................................................................................................. 4004

Gregory Gimpel 
 

CROCODILES IN THE REGULATORY SWAMP: NAVIGATING THE DANGERS OF 
OUTSOURCING, SAAS AND SHADOW IT ............................................................................................................... 4023

Daniel Gozman, Leslie Willcocks 
 

DESIGNING THE DIGITAL WORKPLACE OF THE FUTURE - WHAT SCHOLARS 
RECOMMEND TO PRACTITIONERS ....................................................................................................................... 4043

Sebastian Koffer 
 

DIGITAL ECODYNAMICS IN SMALL FIRMS: USING INFORMATION TECHNOLOGY TO 
COMPETE ....................................................................................................................................................................... 4064

Yolande Chan, Suchit Ahuja 
 

POST-PROJECT BENEFITS MANAGEMENT IN LARGE ORGANIZATIONS - INSIGHTS OF A 
QUALITATIVE STUDY ................................................................................................................................................ 4078

Martin Semmann, Tilo Bohmann 
 

SUCCESSFULLY IMPLEMENTING ENTERPRISE CONTENT MANAGEMENT: LESSONS 
LEARNT FROM A FINANCIAL SERVICE PROVIDER.......................................................................................... 4094

Sven Laumer, Christian Maier, Tim Weitzel 
 

USING IT TO UNLEASH THE POWER OF STRATEGIC IMPROVISATION .................................................... 4112
Nadege Levallet, Yolande Chan 

 

WHICH ARE THE MOST EFFECTIVE MEASURES FOR IMPROVING EMPLOYEES' 
SECURITY COMPLIANCE? ........................................................................................................................................ 4130

Martin Kretzer, Alex Madche 
 

A FRAMEWORK FOR RIGOROUSLY IDENTIFYING RESEARCH GAPS IN QUALITATIVE 
LITERATURE REVIEWS ............................................................................................................................................. 4147

Christoph Muller-Bloch, Johann Kranz 
 

A THERMOMETER FOR INTERDEPENDENCE: EXPLORING PATTERNS OF 
INTERDEPENDENCE USING NETWORKS OF AFFORDANCES ........................................................................ 4166

Brian Pentland, Jan Recker, George Wyner 
 

ANALYZING ONLINE DISCOURSE: SOME THEORETICAL IDEAS AND A VISUALIZATION 
APPROACH .................................................................................................................................................................... 4177

Tanya Beaulieu, Suprateek Sarker, Saonee Sarker 
 

BETWEEN-GROUP EQUIVALENCE IN COMPARISONS USING PLS: RESULTS FROM THREE 
SIMULATION STUDIES ............................................................................................................................................... 4188

Miguel Aguirre-Urreta, Mikko Ronkko 
 

HOW TO TIE A CONSTRUCT TO INDICATORS: GUIDELINES FOR VALID MEASUREMENT ................. 4205
Sander Paul Zwanenburg 

 

THE PATH BIOGRAPHY METHODOLOGY: ANALYZING SELF-REINFORCING 
MECHANISMS ON TECHNICAL AND ORGANIZATIONAL LEVELS ............................................................... 4224

Matthias Wenzel, Thomas Schmidt, Daniel Fuerstenau 
 

THEORY OF KNOWLEDGE FOR LITERATURE REVIEWS: AN EPISTEMOLOGICAL 
MODEL, TAXONOMY AND EMPIRICAL ANALYSIS OF IS LITERATURE ..................................................... 4244

Guido Schryen, Gerit Wagner, Alexander Benlian 

 
 



VOLUME 6 
 

TOWARDS A CONFIGURATIVE PUBLICATION SCHEMA FOR DESIGN SCIENCE 
RESEARCH ..................................................................................................................................................................... 4266

Barbara Dinter, Robert Krawatzeck 
 

A MULTI-THEORETICAL LITERATURE REVIEW ON INFORMATION SECURITY 
INVESTMENTS USING THE RESOURCE-BASED VIEW AND THE ORGANIZATIONAL 
LEARNING THEORY ................................................................................................................................................... 4279

E. Weishaupl, E. Yasasin, G. Schryen 
 

A STUDY OF THE EFFECT OF PRIVACY ASSURANCE MECHANISMS ON SELF-
DISCLOSURE IN SOCIAL NETWORKING SITES FROM THE VIEW OF PROTECTION 
MOTIVATION THEORY .............................................................................................................................................. 4301

Mohammadreza Mousavizadeh, Dan Kim 
 

DETERMINANTS OF INFORMATION SECURITY AWARENESS: AN EMPIRICAL 
INVESTIGATION IN HIGHER EDUCATION ........................................................................................................... 4321

Peiqin Zhang, Xun Li 
 

EMPLOYEE ISP COMPLIANCE INTENTIONS: AN EMPIRICAL TEST OF EMPOWERMENT ................... 4329
Yurita Abdul Talib, Gurpreet Dhillon 

 

GUARDING AGAINST THE EROSION OF COMPETITIVE ADVANTAGE: A KNOWLEDGE 
LEAKAGE MITIGATION MODEL............................................................................................................................. 4348

Atif Ahmad, Heidi Tscherning, Rachelle Bosua, Rens Scheepers 
 

HOW VALUES SHAPE CONCERNS ABOUT PRIVACY FOR SELF AND OTHERS ......................................... 4361
Tawfiq Alashoor, Mark Keil, Leigh Liu, Jeff Smith 

 

MEASURING INDIVIDUALS' CONCERNS OVER COLLECTIVE PRIVACY ON SOCIAL 
NETWORKING SITES .................................................................................................................................................. 4373

Haiyan Jia, Heng Xu 
 

NETWORK EFFECTS AND DATA BREACHES: INVESTIGATING THE IMPACT OF 
INFORMATION SHARING AND THE CYBER BLACK MARKET....................................................................... 4389

Michele Maasberg, Charles Liu 
 

PERCEIVED INFORMATION-BASED VULNERABILITY OF ENTERPRISE INFORMATION 
SYSTEMS: CONCEPT, ANTECEDENTS, AND OUTCOMES................................................................................. 4400

Sarah Trautlein, Jin Gerlach 
 

SECURING BYOD: A STUDY OF FRAMING AND NEUTRALIZATION EFFECTS ON MOBILE 
DEVICE SECURITY POLICY COMPLIANCE ......................................................................................................... 4411

Vanessa Garza, Xiang Guo 
 

SUSCEPTIBILITY TO SOCIAL ENGINEERING IN SOCIAL NETWORKING SITES: THE CASE 
OF FACEBOOK.............................................................................................................................................................. 4421

Abdullah Algarni, Yue Xu, Taizan Chan 
 

THE EVOLUTION OF PRIVACY NORMS: MAPPING 35 YEARS OF TECHNOLOGY-
RELATED PRIVACY DISCOURSE, 1980-2014 ......................................................................................................... 4444

Patrick Cichy, Torsten-Oliver Salge 
 

THE PRIVACY PARADOX: THE ROLE OF COGNITIVE ABSORPTION IN THE SOCIAL 
NETWORKING ACTIVITY.......................................................................................................................................... 4457

Tawfiq Alashoor, Richard Baskerville 
 

TOP MANAGEMENT CAN LOWER RESISTANCE TOWARD INFORMATION SECURITY 
COMPLIANCE ............................................................................................................................................................... 4477

Mohammad Merhi, Punit Ahluwalia 
 

UNDERSTANDING MOBILE BANKING APPLICATIONS' SECURITY RISKS THROUGH 
BLOG MINING AND THE WORKFLOW TECHNOLOGY .................................................................................... 4488

Wu He, Xin Tian, Jiancheng Shen, Yaohang Li 
 

USING CONJOINT ANALYSIS TO INVESTIGATE THE VALUE OF INTERDEPENDENT 
PRIVACY IN SOCIAL APP ADOPTION SCENARIOS ............................................................................................ 4498

Yu Pu, Jens Grossklags 
 

WHEN DISCLOSURE IS INVOLUNTARY: EMPOWERING USERS WITH CONTROL TO 
REDUCE CONCERNS ................................................................................................................................................... 4518

David Wilson, Ryan Schuetzler, Bradley Dorn, Jeffrey Proudfoot 
 

ACCEPTANCE OF SOCIAL MEDIA BY ORGANIZATIONAL USERS - TESTING THE IMPACT 
OF SYSTEM DESIGN FEATURES .............................................................................................................................. 4538

Stefanie Paluch, David Egbert, Markus Blut 
 

ARE YOU A MAVERICK? TOWARDS A SEGMENTATION OF COLLABORATION 
TECHNOLOGY USERS ................................................................................................................................................ 4558

Silvia Schacht, Stefan Morana, Nils Urbach, Alexander Maedche 
 



BRIDGING OR BONDING: DO INDIVIDUALS GAIN SOCIAL CAPITAL FROM 
PARTICIPATION IN ENTERPRISE SOCIAL NETWORKS? ................................................................................. 4569

Kai Riemer, Jan Finke, Dirk Hovorka 
 

COMMENTING TO PROMOTE EXPLORATION OF THE DESIGN SPACE: DIGITAL 
COLLABORATIONS IN ONLINE OPEN INNOVATION COMMUNITIES.......................................................... 4589

Yue Han, Jeffrey Nickerson 
 

CROWD EXPERIENCE AND PERFORMANCE: AN EMPIRICAL ANALYSIS OF 
CROWDSOURCED NEW PRODUCT DEVELOPMENT ......................................................................................... 4600

Zhiyi Wang, Jungpil Hahn 
 

DIGITAL ENABLEMENT: SOCIAL MEDIA IN EMPOWERING THE GRASSROOT 
ENVIRONMENTAL MOVEMENT OF MALAYSIA ................................................................................................. 4620

Carmen Leong, Shan Ling Pan, Shamshul Bahri, Ali Fauzi 
 

DYNAMICS OF DATA BREACHES IN ONLINE SOCIAL NETWORKS: UNDERSTANDING 
THREATS TO ORGANIZATIONAL INFORMATION SECURITY REPUTATION ............................................ 4633

Romilla Syed, Gurpreet Dhillon 
 

EFFECTS OF MANAGERIAL RESPONSE TO E-WOM ON CONSUMER ATTITUDE ..................................... 4650
T. Ravichandran, Chaoqun Deng, Dongling Huang 

 

EMOOD: MODELING EMOTION FOR SOCIAL MEDIA ANALYTICS ON EBOLA DISEASE 
OUTBREAK .................................................................................................................................................................... 4660

Wingyan Chung, Saike He, Daniel Zeng 
 

EXPLORING IDEA QUALITY EVOLUTION DURING CONVERGENCE .......................................................... 4670
Isabella Seeber, Ronald Maier, Gert-Jan De Vreede, Barbara Weber, Alexander B. Merz 

 

EXPLORING SPIRAL OF SILENCE IN DIGITAL SOCIAL NETWORKING SPACES ..................................... 4682
Shailesh Palekar, Maura Atapattu, Darshana D Sedera, Sachithra Lokuge 

 

HEALTH 2.0 ENABLED COLLABORATIVE HEALTHCARE MAINTENANCE................................................ 4693
Nadee Goonawardene, Sharon Tan 

 

HOW DOES SOCIAL MEDIA AFFECT CONTRIBUTION TO PUBLIC VERSUS PRIVATE 
GOODS IN CROWDFUNDING CAMPAIGNS? ......................................................................................................... 4705

Yili Hong, Yuheng Hu, Gordon Burtch 
 

HOW TO BETTER TARGET AND INCENT PAID ENDORSERS IN SOCIAL ADVERTISING 
CAMPAIGNS: A FIELD EXPERIMENT..................................................................................................................... 4720

Jing Peng, Christophe Van Den Bulte 
 

INVESTIGATING THE IMPACT OF NETWORK EFFECTS ON CONTENT GENERATION: 
EVIDENCE FROM A LARGE ONLINE STUDENT NETWORK ............................................................................ 4735

Prasanta Bhattacharya, Tuan Phan, Edoardo Airoldi 
 

LEVERAGING WORK-RELATED STRESSORS FOR EMPLOYEE INNOVATION: THE 
MODERATING ROLE OF ENTERPRISE SOCIAL NETWORKING USE............................................................ 4746

Guanqi Ding, Hefu Liu, Shaobo Wei, Jibao Gu 
 

ON THE DRIVERS OF INFORMATION ADOPTION IN ONLINE COMMUNITIES ......................................... 4762
Sepideh Ebrahimi 

 

ONE-SIDED COMPETITION IN TWO-SIDED SOCIAL PLATFORM MARKETS? AN 
ORGANIZATIONAL ECOLOGY PERSPECTIVE.................................................................................................... 4775

Hyeokkoo Eric Kwon, Wonseok Oh, Tae-Hyun Kim 
 

PEER EFFECTS AND THE PRODUCTION OF ONLINE REVIEWS: A MESSAGE LEVEL 
ANALYSIS ....................................................................................................................................................................... 4794

Zhihong Ke, De Liu 
 

RETRANSMITTING MESSAGES ONLINE IN EVOLVING DISASTERS: A SCENARIO 
SIMULATION ................................................................................................................................................................. 4805

Fang Liu 
 

SOCIAL MEDIA AND PERSONNEL SELECTION: HOW DOES NEW TECHNOLOGY CHANGE 
AN OLD GAME? ............................................................................................................................................................ 4818

Julie Wade, Phil Roth 
 

SOCIAL MEDIA STRATEGIES IN PRODUCT HARM CRISES ............................................................................ 4839
Shu He, Huaxia Rui, Andrew B. Whinston 

 

THE IMPACT OF FORMAL HIERARCHIES ON ENTERPRISE SOCIAL NETWORKING 
BEHAVIOR ..................................................................................................................................................................... 4857

Sebastian Behrendt, Julia Klier, Mathias Klier, Alexander Richter 
 

THE UNTOLD STORY OF SOCIAL MEDIA ON OFFLINE SALES: THE IMPACT OF 
FACEBOOK IN THE U.S. AUTOMOBILE INDUSTRY ........................................................................................... 4876

Yen-Yao Wang, Anjana Susarla, Vallabh Sambamurthy 
 



TOWARDS A FRAMEWORK FOR THE EVALUATION DESIGN OF ENTERPRISE SOCIAL 
SOFTWARE .................................................................................................................................................................... 4886

Christian Herzog, Alexander Richter, Melanie Steinhueser 
 

TOWARDS LIFESTYLE SEGMENTATION VIA UPLOADED IMAGES FROM SURVEYS AND 
SOCIAL NETWORKS ................................................................................................................................................... 4906

Ines Daniel, Daniel Baier 
 

YOUR ACTION IS NEEDED: THE EFFECT OF WEBSITE-INITIATED PARTICIPATION ON 
USER CONTRIBUTIONS TO CONTENT WEBSITES ............................................................................................. 4916

Lior Zalmanson, Gal Oestreicher-Singer 
 

CORPORATE SUSTAINABILITY RATINGS DATABASES:MAXIMIZING PERCEIVED 
CONTENT USEFULESS................................................................................................................................................ 4933

Stephanie Watts 
 

DIGITALLY ENABLED SOCIAL INNOVATION: A CASE STUDY OF COMMUNITY 
EMPOWERMENT IN RURAL CHINA ....................................................................................................................... 4942

Lin Yue, Shan Ling Pan, Barney Tan, Lili Cui 
 

DO FOREIGN IT WORKERS AFFECT THE WAGES AND EMPLOYMENT OF THE NATIVES? ................. 4953
Gang Peng 

 

ENERGY COOPERATIVES AS AN APPLICATION OF MICROGRIDS: MULTI-CRITERIA 
INVESTMENT DECISION SUPPORT ........................................................................................................................ 4961

Gilbert Fridgen, Anna Grundler, Milos Rusic 
 

ENTERPRISE INFORMATION SYSTEMS CAPABILITY AND GHG POLLUTION EMISSIONS 
REDUCTIONS................................................................................................................................................................. 4981

Daniel Rush, Nigel Melville, Ronald Ramirez, Kevin Kobelsky 
 

GREEN STEAMING: A METHODOLOGY FOR ESTIMATING CARBON EMISSIONS 
AVOIDED ........................................................................................................................................................................ 4993

Richard Watson, Henrik Holm, Mikael Lind 
 

HAS INFORMATION AND COMMUNICATION TECHNOLOGY CHANGED THE DYNAMICS 
OF INEQUALITY? AN EMPIRICAL STUDY FROM THE KNOWLEDGE HIERARCHY 
PERSPECTIVE ............................................................................................................................................................... 5008

Jiyong Park, Byungtae Lee 
 

IDENTIFYING THE MULTIPLE SKILLS IN SKILL-BIASED TECHNICAL CHANGE.................................... 5019
Frank Maccrory, George Westerman, Erik Brynjolfsson 

 

IT AFFORDANCES AND RECONCILING ALTERNATIVE MODES OF EVIDENCE GIVING IN 
CYBERINFRASTRUCTURE: THE CASE OF CLIMATE CHANGE RESEARCH .............................................. 5033

Charles McElroy, Kalle Lyytinen 
 

LOAD BALANCING IN THE SMART GRID: A PACKAGE AUCTION AND COMPACT 
BIDDING LANGUAGE.................................................................................................................................................. 5049

David Dauer, Paul Karaenke, Christof Weinhardt 
 

PREVENTION OR PANIC: DESIGN AND EVALUATION OF A CRIME PREVENTION IS ............................ 5061
Irena Pletikosa Cvijikj, Cristina Kadar, Bogdan Ivan, Funk Te 

 

(RE)NEGOTIATING HOMELESS IDENTITY THROUGH TECHNOLOGY-MEDIATED SOCIAL 
INTERACTION............................................................................................................................................................... 5082

Byron Keating, Dale Mackrell, John Campbell 
 

WICKED YET EMPOWERING - WHEN IT INNOVATIONS ARE ALSO DISRUPTIVE 
INNOVATIONS............................................................................................................................................................... 5090

Abayomi Baiyere, Hannu Salmela 
 

Author Index 




