
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ISBN: 978-1-5108-6761-1 
 

5th European Conference on 
Social Media (ECSM 2018) 
 

Limerick, Ireland 
21 – 22 June 2018 

 

Editors: 
 
Vincent Cunnane 
Niall Corcoran 
 
 

 

 

 
 



Printed from e-media with permission by: 
 

Curran Associates, Inc. 
57 Morehouse Lane 

Red Hook, NY  12571 
 

 
 

Some format issues inherent in the e-media version may also appear in this print version. 

Copyright The Authors, (2018). All Rights Reserved. No reproduction, copy or transmission may be made 
without written permission from the individual authors. 
 
Printed by Curran Associates, Inc. (2018) 
 
Review Process 
Papers submitted to this conference have been double-blind peer reviewed before final acceptance to the 
conference. Initially, abstracts were reviewed for relevance and accessibility and successful authors were 
invited to submit full papers. Many thanks to the reviewers who helped ensure the quality of all the 
submissions. 
 
Ethics and Publication Malpractice Policy 
ACPIL adheres to a strict ethics and publication malpractice policy for all publications – details of which 
can be found here: 
http://www.academic-conferences.org/policies/ethics-policy-for-publishing-in-the-conference-proceedings-
of-academicconferences-and-publishing-international-limited/ 
 
Conference Proceedings 
The Conference Proceedings is a book published with an ISBN and ISSN. The proceedings have been 
submitted to a number of accreditation, citation and indexing bodies including Thomson ISI Web of 
Science and Elsevier Scopus. 
 
Author affiliation details in these proceedings have been reproduced as supplied by the authors themselves. 
 
Published by Academic Conferences and Publishing International Ltd. 
33 Wood Lane 
Sonning Common RG4 9SJ UK 
 
Phone:  441 189 724 148 
Fax:  441 189 724 691 
info@academic-conferences.org 
 
Additional copies of this publication are available from: 
 
Curran Associates, Inc. 
57 Morehouse Lane 
Red Hook, NY 12571 USA 
Phone:  845-758-0400 
Fax:      845-758-2633 
Email:   curran@proceedings.com 
Web:     www.proceedings.com 
 



i 

Contents 

Paper Title Author(s) Page 
No 

Preface  v 

Committee  vi 

Biographies   xii 

Research papers   

Facebook Addiction among Ordinary Users in Jordan Basil Alzougool 1 

An Investigation of Sentiment and Themes from Twitter 
for Brexit-2016 

Alsuhaibani Anas 8 

Effects of a Social Media Network Site on Student’s 
Engagement and Collaboration: A case study of 
WhatsApp at a University of Technology 

Moses Basitere and Ntsundeni 
Mapatagane 

13 

The Methodological Basis for the Management of Social 
Media 

Viacheslav Georgievich Burlov 22 

Historical Perspectives on Teens and Social Media: 
When Old Media was New 

Margaret Cassidy 30 

The ‘Chlefie’ Phenomenon: A Qualitative Study to 
Ascertain the Essentials of Usage in Youth Fashion Retail 
Environments 

Susan Craig, Rebecca Mitchell and 
Kenneth Wilkinson 

36 

Online College Students Engagement and Social Media 
in Higher Education 

Phillip L. Davidson 45 

My Social Curation Experience: Preservice teachers’ 
Learning Insights 

Rivka Gadot and Alona Forkosh Baruch 55 

Fake News and Social Media: The Role of the Receiver Val Hooper 62 

Warfare in Hybrid Environment: Reflexive Control as an 
Analytical Tool for Understanding Contemporary 
Challenges 
 

Aki-Mauri Huhtinen, Mikko Streng, Saara 
Särmä and Noora Kotilainen 

69 

Scalable Algorithm for Computing Influence Spreading 
Probabilities in Social Networks 

Matias Ijäs, Janne Levijoki and Vesa 
Kuikka 

76 

Social Networks: Friend or Foe? Alexandra Ioanid, Cezar Scarlat and 
Gheorghe Militaru 

85 

The Role of Music in Viral Video Advertisements Christos Karpasitis, Irene Polycarpou and 
Antonios Kaniadakis 

93 

Arrvu: a Mobile Social App for Regional Artistic Services Johannes Konert and Philipp Frisch 101 

The Challenges of Using Big Data Effectively:  A Critical 
Analysis of the Phenomenon of Big Data 

Kevin Koyce 110 

Celebrities’ Personal Brand Authenticity in Social Media: 
An Application in the Context of Football Top-Players. 
The Robert Lewandowski Case 

Wioleta Kucharska, Federico Brunetti, 
Ilenia Confente and Dušan Mladenović 

мнр  

Personal Brand Authenticity and Social Media: The Top 5 
Football Players’ Case 

Wioleta Kucharska and Agnieszka 
Firgolska 

1му 



ii 

Paper Title Author(s) Page 
No 

Technology and Social Media Changing Life in China Amy S. C. Leh and Eyda Guo 134 

How Can Utilizing Social Media and Gamification 
Enhance Learning Outcomes 

Per Anders Løvsletten, Linda Kiønig, Tone 
Vold and Cecilia Black Fylking  

142 

Consumer Engagement: the Amplifying Effect of 
Comments 

Ana Machado, Ana Antunes and Sandra 
Miranda 

147 

Systematic Literature Review on Customer Emotions in 
Social Media 

Prashanth Madhala, Jari Jussila, Heli 
Aramo-Immonen and Anu Suominen 

154 

Social Media and Knowledge Sharing – What Do We 
Know So Far? 

Dušan Mladenović, Anida Krajina and 
Wioleta Kucharska 

163 

Examining the Motivations of LinkedIn Users and Their 
Demographics 

Sahar Najafikhah and Mehdi 
Shamizanjani 

171 

Seeing is Believing: User Awareness of eConsent on 
Health Social Networks. 

Yvonne O’Connor, Wendy Rowan and 
Ciara Heavin 

180 

Angler Phishing: Criminality in Social Media Louise O’Hagan 190 

Measuring Performance and Efficiency on Social Media: 
A Longitudinal Study 

Luciana Oliveira and Álvaro Figueira 198 

Big Data in Analysis of Social Media Based on the 
Example of Twitter 

Celina M. Olszak and Arkadiusz Kisiołek 208 

Characteristics of MTurk Workers and their 
Consequences for Research and Practice 

Lars Osterbrink 217 

Complaints on 'Social Media Addiction' by Its Users Nuran Öze 227 

Analysis of Three Twitter Hashtags for Discussion of 
Personal Electronic Health Records 

Stuart Palmer and Bronwyn Hemsley 236 

How Mobile is changing Customer Behaviour and 
reinventing the Retail Landscape in an Omni Channel 
Environment 

Raphael Remhof 246 

Barriers to Social Media and How SMEs Can Overcome 
Them 

Andrée Roy, Claude Dionne, Lauren 
Maxwell, Marsha Carson and Otoniel 
Sosa 

255 

Giving and Taking Gratifications in a Gamified Social Live 
Streaming Service 

Katrin Scheibe, Julia Göretz, Christine 
Meschede and Wolfgang G. Stock 

264 

A Sentiment Analysis on Miley Cyrus’ Instagram 
Accounts 

Katrin Scheibe, Julia Philipps, Linda 
Schaffarczyk, Janina Nikolic and 
Wolfgang G. Stock 

274 

Measuring and Managing the Relationship Quality of 
Social Media based Customer Relationships 

Aishwarya Singhal, Paul Hopkinson, 
Sherif Fattah and Rodrigo Perez Vega 

283 

Gender Differences In Preference of Participation in 
Facebook Pages: A Comparative Study in High Fashion 
Retail, Jewellery, Mobile Phone and Mutual Fund 
Segments 

Poornima Sirkant and K Sathyanarayan 291 

Factors Influencing Consumers Online Shopping 
Decision: Present and Future Evidence from Lithuania 

Aelita Skaržauskienė, Živilė Baubonienė 
and Gintarė Gulevičiūtė 

301 

Social Augmented Reality Renée Stevens 312 



iii 

Paper Title Author(s) Page 
No 

An Analysis of the Dimensions Inherent in the Use of 
Electronic Social Media among Young People: Empirical 
Research 

Marjolaine St-Pierre 318 

Does Hedonic Content of Brand Posts Affect Consumer 
Sociability Behaviour on Facebook? 

Egle Vaiciukynaite, Ligita Zailskaite-
Jakste, Robertas Damaševičius and † 
Rimantas Gatautis 

325 

Using Social Media in University Studies Giedrė Valūnaitė Oleškevičienė and 
Andrius Puksas 

332 

Using Facebook and a Student Developed Quiz Game in 
Higher Education 

Tone Vold, Per Anders Løvsletten and 
Linda Kiønig 

340 

Evolution of Illegal Social Media Communication 
Regulation 

Murdoch Watney 345 

The 2016 US Election Campaign: Analysing Trends Using 
the Method of Almost-Periodic Functions 

Dmitry Zhukov and Tatiana Khvatova 353 

An Evaluation of the Social News Aggregator Reddit Franziska Zimmer, Haydar Akyürek, 
Dennis Gelfart, Hafssa Mariami, Katrin 
Scheibe, Regina Stodden, Kaja J 
Fietkiewicz and Wolfgang G Stock 

364 

What is Truth? Fake News and Their Uncovering by the 
Audience 

Franziska Zimmer and Annika Reich 374 

Phd Research Papers  383 

How do CIO's Become Skilled Leaders? An Examination 
of their Social Media Profiles 

Koen De Maere and Steven De Haes 385 

Social Media Mentor Club: Co-investigating Social Media 
Professionalism for Medical Students 

Catherine M. Hennessy, Claire F. Smith, 
Sue Greener and Gordon Ferns  

395 

International Students and Social Network Site 
Preferences for Conducting Group Assignments. 

Jade Sleeman 404 

Artificial Neural-Network-Based Emotion Classification 
in the Online Media for Tourism Businesses 

Kejo Starosta, Sonia Budz and Michael 
Krutwig 

412 

Masters Research Papers  425 

Changing Understandings of Online Privacy: Profiling 
Millennials 

P. Saskia Bayerl, Denisa Fidlerová and 
Ann-Katherine Klesse 

427 

Creation and Crowdfunding: The Marketing of Arts Laura Maechling 436 

Non-academic Paper  445 

The Contribution of Enterprise Social Media to 
Transformational Leadership 

Gerhard Peter 447 

Work In Progress Papers  457 

Six Months of “Digital Death”: Teenagers’ Reaction on 
Separation from Social Media 

Zinaida Adelhardt, Stefan Markus and 
Thomas Eberle 

459 

Designing for Public Participation in Paleontology 
Through the Development of an App 

Richard T. Bex II, Lisa Lundgren, Kent J. 
Crippen, and Bruce J. MacFadden 

462 



iv 

Paper Title Author(s) Page 
No 

Preserving Trustworthy Social Media Records under the 
Open Government Framework in China 

Guanyan Fan and Siyi Li 466 

The Influence of Social Media on Purchase Decision-
making by Young Nigerians 

Khadijah Mohammed and Victoria Uren 471 

Jumping the Fence: How Consumer Sentiment on Social 
Media Changes after Crowdfunding 

Seán Nevin, Rob Gleasure, Philip O’Reilly, 
Joseph Feller, Shanping Li and Jerry 
Cristoforo 

476 

Vlogger’s Engagement via Facebook: A Case Study of UK 
Beauty Vlogger Zoella 

Hantian Zhang 479 

 

  




