
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ISBN: 978-1-5108-8149-5 
 

5th Annual International 
Conference on Management 
Research (AICMaR 2018) 
 

Manado, Indonesia 
8 – 9 August 2018 

 

Editors: 
 
Irvan Noormansyah 
Liez Zulfiati 
Muhammad Anhar 
 

Ade Gafar Abdullah 
Isma Widiaty  
Cep Ubad Abdullah 

Advances in Economics, Business and  
Management Research Volume 74 

 



Printed from e-media with permission by: 
 

Curran Associates, Inc. 
57 Morehouse Lane 

Red Hook, NY  12571 
 

 
 

Some format issues inherent in the e-media version may also appear in this print version. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This work is licensed under a Creative Commons Attribution 4.0 International Licence.  
Licence details: http://creativecommons.org/licenses/by/4.0/. 
Conference Website: http://www.atlantis-press.com/php/pub.php?publication=aicmar-18 
 
Printed by Curran Associates, Inc. (2019) 
  
For permission requests, please contact the publisher: 
  
Atlantis Press 
Amsterdam / Paris 
 
Email: contact@atlantis-press.com 
 
Additional copies of this publication are available from: 
 
Curran Associates, Inc. 
57 Morehouse Lane 
Red Hook, NY 12571 USA 
Phone:  845-758-0400 
Fax:      845-758-2633 
Email:   curran@proceedings.com 
Web:     www.proceedings.com 



TABLE OF CONTENTS 
 
 
 

READINESS AND ENTREPRENEURIAL SELF-EFFICACY ACTORS OF SMES SNAKE-FRUIT 
PROCESSED PRODUCTS IN THE CONDUCT OF E-BUSINESS ................................................................................ 1

Noviaty Kresna Darmasetiawan 
 

ECONOMIC EMPOWERMENT MODEL OF PEOPLE WITH DISABILITY IN THE CREATIVE 
INDUSTRIES......................................................................................................................................................................... 6

Agung Pujianto, Endro Tjahjono 
 

DEVELOPMENT OF KKNI-BASED ENTERPRENEURSHIP LEARNING MODEL .............................................. 11
Dihin Septyanto, Erman Anom, I Joko Dewanto 

 

THE IMPLEMENTATION OF DESIGN THINKING METHOD AND PRODUCT 
DEVELOPMENT METHOD ON STUDENT STARTUP BUSINESS SOUL SEPATU............................................... 17

Wawan Kurniawan, Teddy Siswanto, Ratna Shofiati, Hartini 
 

BACKWARD AND FORWARD LINKAGES OF PRODUCTIVITY EFFECT FROM FOREIGN 
DIRECT INVESTMENT .................................................................................................................................................... 20

Suyanto, Yenny Sugiarti 
 

EXAMINING THE MODERATING EFFECT OF ENVIRONMENTAL DYNAMISM ON THE 
RELATIONSHIP BETWEEN FIRM INNOVATIVENESS AND INTERNATIONAL 
PERFORMANCE OF INDONESIAN SMES ................................................................................................................... 24

Cindy Augustie, Norsafinas Md Saad 
 

INCREASING BRANCH MANAGER DISCIPLINE IN MICRO BANKING INDUSTRIES BY 
GOOD MOTIVATING AND COMMUNICATING VISION ......................................................................................... 28

Aditya Pratama, Ryani Dhian Parashakti, Dudi Permana 
 

COMPANY PERFORMANCE AND MACROECONOMICS VARIABLES INFLUENCE ON 
STOCK PRICE.................................................................................................................................................................... 32

Dodi Prastuti, Pristina Hermastuti Setianingrum 
 

HAS BEHAVIOR OF VILLAGE GOVERNMENTS TOWARD VILLAGE FUND MANAGEMENT 
CHANGED AS REGULATION TREATMENT TAKES PLACE? (EVIDENCE FROM NORTH 
SULAWESI PROVINCE, INDONESIA) .......................................................................................................................... 36

Hizkia H. D. Tasik, Victor P. K. Lengkong 
 

DOES THE USE OF SPECIAL PURPOSE ENTITIES AFFECT FIRM VALUE? EVIDENCE 
FROM INDONESIAN LISTED NONFINANCIAL FIRMS ........................................................................................... 45

Iman Sofian Suriawinata 
 

THE INFLUENCE OF CAPITAL STRUCTURE DETERMINANT VARIABLES TOWARD 
CORPORATE DEBT RATIO WHICH MEDIATED BY AGENCY COST ................................................................. 50

Rudolf Lumbantobing 
 

THE IMPACT OF CORPORATE GOVERNANCE ON FIRM’S PERFORMANCE WITH 
CAPITAL STRUCTURE AS AN INTERVENING VARIABLE .................................................................................... 54

Patrick Willyanto, Deddy Marciano, Didik Siswantoyo 
 

THE RATING OF SECTORAL STOCKS BASED ON THEIR CAPITAL GAIN....................................................... 58
Muhammad Anhar 

 

COMPANIES FINANCIAL PERFORMANCE AND MACROECONOMICS CONDITION, HOW 
THEY RELATE TO SHARE PRICE ................................................................................................................................ 62

Doddi Prastuti, Pristina Hermastuti Setianingrum 
 

ANALYSIS OF THE PERFORMANCE OF MUTUAL FUNDS SHARE (AS AN ALTERNATIVE 
TO INVESTING IN INDONESIAN MUTUAL FUNDS) ................................................................................................ 67

Ridwan Maronrong, Muhammmad Ramaditya 
 

ENDOWMENT FUND (WAQAF) AS AN ANSWER TO INCREASING COST IN MANAGING 
HIGHER INSTITUTIONS ................................................................................................................................................. 71

Mohd Fuad Mohd Salleh 
 

RISK OF STOCK PRICE AND STOCK RETURN FROM SHARES LISTED ON THE INDONESIA 
STOCK EXCHANGE ......................................................................................................................................................... 75

Eko Budi Santoso 
 

THE EFFECT OF DISCLOSURE OF CORPORATE SOCIAL RESPONSIBILITY AND GOOD 
CORPORATE GOVERNANCE TO ROA IN SRI KEHATI INDEX ............................................................................ 79

Syahrul Effendi 
 

THE EFFECT OF THE COMMODITY PRICE ON SHARIA STOCK MARKETS VOLATILITY 
IN DEVELOPED AND DEVELOPING COUNTRIES ................................................................................................... 83

Dian Surya Sampurna, Ridwan Maronrong 
 



THE ROLE OF HUMAN CAPITAL IN TOUR AND TRAVEL INDUSTRY. THE INFLUENCE OF 
EMPLOYEE COMPETENCE, EMPLOYEE COMMITMENT AND COMPENSATION TO THE 
EMPLOYEE PERFORMANCE OF THE TOUR AND TRAVEL COMPANY ........................................................... 87

Hadi, Ferryal Abadi, Masruchin 
 

THE INFLUENCE OF PARTICIPATIVE ORGANIZATIONAL CLIMATE ON INNOVATIVE 
BEHAVIOR ......................................................................................................................................................................... 92

Rutinaias Haholongan, Dedi Kusdinar 
 

THE INFLUENCE OF SELF LEADERSHIP ON INNOVATIVE BEHAVIOR .......................................................... 97
Dedi Kusdinar, Rutinaias Haholongan 

 

THE INFLUENCE OF PARENT’S PERCEPTION ON THEIR INTEREST TO SEND THEIR 
CHILDREN TO PAUD ..................................................................................................................................................... 101

Lilik Trianah, Diah Pranitasari 
 

THE INFLUENCE OF COMPENSATION AND WORK MOTIVATION ON EMPLOYEE 
PERFORMANCE PRODUCTIVITY AT PT. MUSTIKA RATU AND BRANCH OFFICE..................................... 107

Rahmat Yuliansyah, Josofiene Johan Marzoeki 
 

EXPLORING PSYCHOLOGICAL CONTRACT BREACH OF INDONESIAN ACADEMICS ............................. 112
Linda Lambey, Herman Karamoy, Robert Lambey, Lintje Kalangi 

 

DETERMINANTS OF EMPLOYEE PERFORMANCE .............................................................................................. 116
Joko Bagio Santoso, Megayani 

 

ANALYSIS OF IMPLEMENTATION OF PERFORMANCE OF NON PROFIT ORGANIZATION 
WITH FIVE PERSPECTIVES ........................................................................................................................................ 120

Bayu Pratama, Tutty Nuryati 
 

EXAMINING THE IMPACT OF CORPORATE SOCIAL RESPONSIBILITY TOWARDS 
EMPLOYEE ENGAGEMENT (A CASE STUDY: TELEKOM MALAYSIA BERHAD IN KEDAH) .................... 126

Muhammad Ramaditya 
 

ABSORPTION OF INDONESIAN WORKERS IN THE INDUSTRIAL SECTOR BY 
SIGNIFICANT PROVINCE ............................................................................................................................................ 134

Sumitro, Jose Agostino Da Costa Belo Pereira 
 

THE INFLUENCE OF ONLINE COMMUNITY EXPERIENCE ON BRAND IMAGE AND BRAND 
ENGAGEMENT IN THE FORMATION OF VALUE CO-CREATION (STUDY AT GO-JEK 
COMMUNITY IN MANADO) ......................................................................................................................................... 138

Helen Andries, William Agustinus Areros, Riane Johnly Pio 
 

HOW SPOKE CHARACTER INFLUENCES BRAND EQUITY ................................................................................ 144
Dudi Anandya, Monica Engelica Wewengkang, Indarini 

 

THE ROLE OF ISLAMIC MANAGEMENT IN BUILDING ETHICS IN ORGANIZATIONS .............................. 148
Mohd Fuad Mohd Salleh 

 

MARITIME ECOTOURISM MANAGEMENT OF PARI ISLAND ........................................................................... 154
Adrie Frans Assa 

 

EFFECT OF MARKET ORIENTATION AND COMPETENCE OF KNOWLEDGE ON 
INNOVATION................................................................................................................................................................... 158

Ni Made Wahyuni, I Made Sara, I Made Suniastha Amerta 
 

THIRD PARTY LOGISTIC SELECTION ANALYSIS WITH THE ANALYTICAL HIERARCHY 
PROCESS (A CASE STUDY ON PT PRO HEALTH INTERNATIONAL) ............................................................... 161

Dwi Windu Suryono, Hernandi Julius 
 

SOCIAL MEDIA PREFERENCE AS A MEDIA OF BUSINESS MARKETING 
COMMUNICATION OF SMES IN RAWAMANGUN EAST JAKARTA.................................................................. 165

Gatot Prabantoro, Jusuf Hariyanto 
 

PRIVATE LABEL BRAND AS BETTER COMPETITIVE ADVANTAGE FOR LOCAL 
RETAILERS ...................................................................................................................................................................... 170

Vina Meliana 
 

EXPLORING THE IMPACT OF PERCEPTION AFTER REBRANDING AND CUSTOMER 
SATISFACTION ON CORPORATE IMAGE (A CASE STUDY: PT. DARTA MEDIA INDONESIA 
KASKUS) ........................................................................................................................................................................... 174

Muhammad Ramaditya 
 

THE INFLUENCE OF RESOURCES, MARKET OPPORTUNITIES AND STRATEGIC 
ORIENTATION TOWARDS COMPANY STRATEGY AND ITS IMPACT ON PERFORMANCE...................... 179

Triyono Arief Wahyudi 
 

POTENTIAL AND REALIZATION OF ZAKAT IN INDONESIA (CASE OF BANK MUAMALAT)................... 185
Faris Faruqi, Nursanita Nasution 

 

Author Index 




