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Mr . Tobias Hinze (University of Cologne ), Dr . Magdalena Bekk (University of Cologne; Seeburg Castle University )

The Hidden World of Consumer Hiding Strategies in Online Communities
Mr . Essa Almutairi (Saint Louis University ), Dr . Scott Thompson (Saint Louis University )

The Influence of Product Co-Creation on Consumer Hedonic Adaptation
Dr . Ana Paula Kieling (Universidade do Estado de Santa Catarina ), Dr . Ricardo Boeing (University of Wisconsin -
Stevens Point )

What is the psychological needs profile of users of Facebook?
Mr . Ashish Kakar (Rawls College of Business, Texas Tech University ), Dr . Adarsh Kumar Kakar (Alabama Stare
University )

When Purpose Beats Humor: Perceived Morality Drives Altruistic and Egoistic Prosocial Intentions of Con-
sumers

Dr . Dominik Neumann (Michigan State University ), Dr . Nancy Rhodes (Michigan State University ), Mr . Andres
Niederstadt (Michigan State University )

The View from the Top: Upper Echelons in Marketing

XXXii

876

879

881

885

889

892

894

898

901

905

909

918



2020 AMA Summer Academic Conference

CSR, Justice, and Job Satisfaction: A Moderated Mediation Model
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Dr. Paola Andrea Ortiz Rendon (Institucion Universitaria Esumer ), Dr . José Luis Munuera Alemdn (Universidad de

Murcia ), Mr . Daniel Espinosa Sdez (Universidad de Murcia )
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From Explicit to Implicit - Natural human machine interaction drive a new wave of Services Revolution
Mr . Vinish Kathuria (Indian Institute of Management, Lucknow ), Dr . Devashish Das Gupta (Indian ), Dr . Moutusy
Maity (Indian Institute of Management, Lucknow )
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The effects of self-service technology on employees’ job characteristics and role stressors

Ms . Abigail Torres (Select or enter )

The Evolving New Topology of Marketing from a Design Weltanschauung
Dr. Qeis Kamran (International School of Management ), Prof. Jelle van Dijk (University of Twente ), Ms . Saskia Topp
(International School of Management ), Prof . Jorg Henseler (University of Twente )

The Role of Uncertainty on Causal Attributions for Service Failure in Service Delivery Networks: A Pilot Study
of Online Food Delivery Services
Mr . Michael Morgan (Kennesaw State University )

The Value of a Good Story: Leveraging Dramatic Structures in Service Design to Create Memorable Service
Experiences
Mr . Olamide Olajuwon-Ige (University of Texas at Arlington )

Market Research & Analytics
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A Two-Stage Machine Learning Approach for Modeling Customer Lifetime Value in the Chinese Airline In-

dustry

Dr . Sien Chen (University of Manchester, Manchester ), Dr . YINGHUA HUANG (San Jose State University ), Dr .

Dong-Ling Xu (University of Manchester, Manchester ), Dr. Jiang Wei (Shanghai Jiao Tong University )

Analysis of Online Shoppers’ Wish List and the emergence of Psychological Safety as a Salient Factor in Online

Shopping Intentions
Mr . Ashish Kakar (Rawls College of Business, Texas Tech University )

Challenge of Prominent Position: Decomposing the Shopping Goals in Sponsored Search Advertising

Dr. Qing Huang (School of Economics and Business Administration, Chongqing University, Chongqing 400044, China. ),

Mr. Tao He (School of Economics and Business Administration, Chongqing University, Chongqing 400044, China. ), Prof

. Bingjia Shao (School of Economics and Business Administration, Chongqing University, Chongqing 400044, China. ),
Prof. Xiaoling Li (School of Economics and Business Administration, Chongqing University, Chongqing 400044, China.

)

Management Responses To Negative Online Reviews: Implications For The Business
Mr . Aytac Gokce (Swansea University )

MAPPING SOCIAL MEDIA ANALYTICS FOR SMALL BUSINESS: A CASE STUDY OF BUSINESS ANALYTICS
Dr . sookhyun kim (EAST TENNESSEE STATE UNIVERSITY )

The critically important role of entrepreneurial passion in business performance.

Dr. HaoTe LU (Tainan University of Technology ), Dr . YiChou Wang (Tainan University of Technology )

The Effect of Deregulation on Branded and Generic Drugs: A Study on Chinese Pharmaceutical Market

Dr . Lu Liu (St. Bonaventure University ), Dr . Guiyang Xiong (Syracuse University ), Dr . Amiya Basu (Syracuse

University )

The Niche Effect: Are Social Media Followers for Niche Brands More Loyal?
Dr. Rae Yule Kim (Montclair State University )

Using Mobile Ethnography as a Research Tool in Launching A New Social Media App
Dr. Sweta Thota (University of San Francisco ), Ms . Joanna Jones (InterQ Research )

Where You Redeem Matters: How Marketing Channel Influences Consumers’ Point Redemption Behavior in

Loyalty Program

Mr. Chen Li(Drexel University ), Dr. Junhee Kim (California State University Stanislaus ), Dr. Srinivasan Swaminathan

(Drexel University )

“Search Advertising Communication: Keyword Performance Leveraged by Keyword Attributes, Product In-

formation, and Keyword Portfolio”

Dr . Lingpiao Wang (Chongqing Univercity ), Prof. Xiaoling Li (Chongqing University ), Mrs . xingyao Ren (Nankai

University )

SIG Programming
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Ethics in Higher Education Marketing
Dr. Alexa Fox (The University of Akron ), Dr . Prachi Gala (Elon University ), Prof. O.C. Ferrell (Auburn University ),
Prof. Linda Ferrell (Auburn University )

AMAF

The Chief Marketing Officer Matters!
Dr. Frank Germann (University of Notre Dame ), Dr . Peter Ebbes (HEC Paris ), Dr . Rajdeep Grewal (UNC-Chapel Hill
)

Journal Programming

Journal of Marketing AMA/MSI/Root Winner
Prof. Karen Winterich (Pennsylvania State University ), Prof . Gergana Nenkov (Boston College ), Prof . Gabriel
Gonzales (State University of New York at New Paltz )

JOURNAL OF MARKETING AWARDS SESSION | Sheth Foundation/Journal of Marketing Award
Prof. Frank Germann (University of Notre Dame ), Prof . Rajdeep Grewal (University of North Carolina at Chapel Hill
), Prof . Peter Ebbes (HEC Paris )

JOURNAL OF MARKETING RESEARCH AWARDS SESSION | PAUL E. GREEN AWARD

Prof. Mike Palazzolo (University of California, Davis ), Prof. Oded Netzer (Columbia Business School ), Prof. Shiri
Melumad (Wharton Business School ), Prof . Sridhar Narayanan (Standford University ), Prof. Hongshuang (Alice) Li
(The Ohio State University )

JOURNAL OF MARKETING RESEARCH AWARDS SESSION | WEITZ WINER O’DELL AWARD
Prof . Duncan Simester (Massachusetts Institute of Technology ), Prof . Valeria Stourm (HEC Paris ), Prof. Simone
Wies (Goethe University Frankfurt )

Journal of Marketing: Hunt/Harold H. Maynard Award Session
Prof. Sven Molner (University of London ), Prof . Jaideep Prabhu (Cambridge University ), Prof. Manjit Yadav (Texas
A+M University )

Marketing in the Healthcare Sector: Journal of Marketing Special Issue Introduction

Prof. Leonard Berry (Texas A&M University ), Prof. Punam Keller (Tuck School of Business, Dartmouth College ), Prof
. Irina Kozlenkova (University of Virginia ), Prof . Cait Lamberton (University of Pennsylvania ), Prof. John Lynch
(University of Colorado ), Prof . Detelina Marinova (University of Missouri ), Prof. Jagdip Singh (Case Western Reserve
University ), Prof. Vikas Mittal (Rice University ), Prof. Maura Scott (Florida State University ), Prof . Steven Shugan
(University of Florida ), Prof. Hari Sridhar (Texas A&M University ), Prof. S Sriram (University of Michigan ), Prof .
Rick Staelin (Duke University ), Prof. Christine Moorman (Duke University )
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