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Dr Alexis Yim (Radford University), Dr Annie Cui (West Virginia University), Dr Michael Walsh (West Virginia Univer-
sity)

Upgrade Optimization in the Airline Industry: A Privacy-Preserving Federated Learning Approach
Dr Sien Chen (university of manchester), Dr YINGHUA HUANG (San Jose State University), Dr Dong-Ling Xu (university
of manchester), Dr Wei Jiang (Shanghai Jiao Tong University), Ms Jueying Zhang (Tech Valley Information Co., Ltd)

Using Social Network Structures to Predict User Engagement: The Importance of Social Ties in Influencer
Marketing

Dr Pankhuri Malhotra (University of Oklahoma), Dr Remi Daviet (University of Wisconsin- Madison), Dr Seungbae Kim
(University of California Los Angeles)

Consumer Well Being and Social Justice

Impact of financial well-being on intention to donate: Does materialism-altruism matter?
Prof Mayank Jyotsna Soni (Indian Institute of Management Ranchi), Dr Mousumi Singha Mahapatra (Institute of Public
Enterprise Hyderabad), Prof Soumya Sarkar (Indian Institute of Management Ranchi)

It’s Okay Not to Be Okay: Understanding Mental Health Help-Seeking Behavior
Dr McDowell Porter III (California State University, Fresno), Dr Elyria Kemp (University of New Orleans), Ms Kristi
Williams (University of North Texas), Dr Jane Cromartie (University of New Orleans)

Marketing to End War, Create Peace, and Enhance Sustainable Well-Being

Dr Cliff Shultz (Loyola University Chicago), Dr Jose Rosa (Iowa State University), Dr Alan Malter (University of Illinois,
Chicago), Dr Andres Barrios (Universidad de los Andes), Dr June N. P. Francis (Simon Fraser University), Dr Dominic
Chai (Dicastery for Promoting Integral Human Development, Citta del Vaticano), Dr Nicholas Santos (Creighton Uni-
versity)

To vaccinate or not to vaccinate — which beliefs split the crowd?
Prof Tatjana Konig (Saarland Business School htw saar), Ms Nina Buchholz (Saarland Business School htw saar), Mrs
Martina Schneider (Saarland Business School htw saar), Ms Kristin Manthey (Saarland Business School htw saar)

SIG Programming

AMA/PhD Project Partnership for Latinx Faculty and Student Advancement
Dr Jose Rosa (Iowa State University), Dr Rebeca Perren (California State University Sam Marcos), Dr Monica Gavino
(San Jose State University), Dr James Alvarez (Depaul University), Dr Carlos Bauer (University of Alabama Tuscaloosa)
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