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Dr Kristina Kleinlercher (MCI Innsbruck), Dr Marc Linzmajer (University of St.Gallen), Prof Thomas Rudolph (Uni-
versity of St.Gallen), Mr Matthias Eggenschwiler (University of St.Gallen)

Consumption Streams: A New Metaphor for Exploring how Consumers Enter, Continue With, and Exit
Subscription Box Retail
Dr Ishani Banerji (Fort Lewis College), Dr Aditya Gupta (Illinois State University)

CROSS-BUYING IN RETAILING: THE ROLE OF CUSTOMER INSPIRATION
Mr Matthias Eggenschwiler (University of St.Gallen), Dr Marc Linzmajer (University of St.Gallen), Prof Thomas
Rudolph (University of St.Gallen)

Customer Entitlement: What makes entitled customers use self-serve tech in a service environment
Mr Hesam Teymouri Athar (Oklahoma State University), Dr Steven Shepherd (Oklahoma State University)

Customer Mistreatment: A Dyadic Perspective

Mrs Carissa Kim (University of Nebraska-Lincoln), Dr Ravi Sohi (University of Nebraska-Lincoln)

Defining the Consumer Mental Health Treatment Journey: YouTube Reflections on Antidepressants
Dr Kimberly V. Legocki (St. Mary’s College of California), Dr Kristen L. Walker (California State University
Northridge), Dr Marie Yeh (Loyola University Maryland)
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Effects of Celebrity-Morphed Robot on Implicit Familiarity, Likeability, and Intention
Mr Yuri Martirosyan (University of Texas Rio Grande Valley), Dr Xiaojing Sheng (University of Texas Rio Grande
Valley), Mr Khondoker Hossain (University of Texas Rio Grande Valley)

Face-to-Face Interactions in Peer-to-Peer Sharing Economy Services: An Effective Barrier to Customer
Misbhehavior?
Mrs Edna Ozuna (University of Rostock), Prof Lena Steinhoff (Paderborn University)

How Self-Matching Can Mitigate Negative Customer Reactions to Multichannel Price Differentiation
Ms Alisa Keller (University of Passau)

ONLINE COUNTERFEITING: THE STRIFE BETWEEN TRUST AND TRUTH
Ms Nancy Jyani (Guru Jambheshwar University of Science & Technology, Hisar), Prof Harbhajan Bansal (Guru
Jambheshwar University of Science & Technology, Hisar)

Paradoxcial Sharing: Conceptualization, scale development, and validation
Prof Kimmy Wa Chan (Hong Kong Baptist University), Mr Lawrence Sze Lok Choi (Hong Kong Baptist University),
Prof Na Ni (Shenzhen University)

POINT REDEMPTIONS AND PROGRAM SALES IN COALITION LOYALTY PROGRAMS
Dr Chen Li (Palm Beach Atlantic University), Dr Srinivasan Swaminathan (Drexel University), Dr Junhee Kim (Cal-
ifornia State University Stanislaus)

POTENTIALS AND LIMITATIONS OF MOBILE AUGMENTED REALITY APPLICATIONS IN ONLINE RETAIL -
A SYSTEMATIC LITERATURE REVIEW AND AN EMPIRICAL INVESTIGATION

Ms Esra Babayigit (University of Applied Sciences Mainz), ProfIsabelle Hillebrandt (University of Applied Sciences
Mainz)

Private Labels in a Product Harm Crisis: Spillover Effects across Retailers

Dr Oliver Thomas (ZHAW School of Management and Law), Mr Olivier Reimann (ZHAW School of Management
and Law), Prof Gunther Kucza (ZHAW School of Management and Law), Dr Liane Nagengast (ZHAW School of
Management and Law)

THE EFFECT OF EXCLUSIVE DISTRIBUTION ON THE SALES OF READY-MADE MEALS IN ONLINE RETAIL
Ms Nayeong Kim (Seoul National University), Prof Dongmin Lee (Gangneung-Wonju National University), Mr
Seonghwan Cho (Seoul National University), Prof Junghoon Moon (Seoul National University)

The Growing Power of Online Juggernauts: The Impact of Platform Private Label on National Brands
Dr Zhiling Bei (University of Missourt), Dr Katrijn Gielens (University of North Carolina at Chapel Hill)

This is Not What I've Ordered: Aesthetic Failure in Food Delivery Services
Dr Gulay Guzel (Bucknell University), Dr Duygu Akdevelioglu (Rochester Institute of Technology), Dr Myles Landers
(Mississippi State University)

Understanding shopping cues and corresponding effects on consumer responses: a systematic review
approach

Ms Yilin Zheng (Maastricht University), Prof Dominik Mahr (Maastricht University), Dr Lara Lobschat (Maastricht
University), Prof Martin Wetzels (EDHEC Business School)

Understanding Venture Creation in Retailing through Anchor Events
Dr Birgit Solem (University of South-Eastern Norway), Dr Kristin Bentsen (University of South-Eastern Norway)
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Unravelling the path from customer journey seamlessness experience to engagement behaviour in the
omnichannel retailing context
Dr Angelina Nhat Hanh Le (UEH University), Dr Tai Anh Kieu (Ho Chi Minh City Open University)

Unwilling to Give Up Good Deeds: The Influence of Cause-Related Marketing on Online-Bought Product
Returns

Ms Wenjing Song (School of Business, Nanjing University), Prof Yunhui Huang (School of Business, Nanjing Uni-
versity), Ms Yanyan Heng (School of Business, Nanjing University)

VIRTUAL AGENT GENDER MATTERS, BUT MORE FOR WOMEN!? - THE EFFECT OF CONSUMER GENDER
ON AGENT CHOICE

Mrs Julia Sophia Wittich (RWTH Aachen University), Prof Daniel Wentzel (RWTH Aachen University), Dr Moritz
Jorling (Emlyon Business School)

Wait ’til You Read About the Impact Emojis Have on Tipping
Dr Sarah Lefebvre (Murray State University), Dr Laura Boman (Mercer University), Dr Marissa Orlowski (MV
Hospitality Solutions)

What are the hierarchy of values sought by shoppers when shopping online?

Dr Adarsh Kumar Kakar (alabama statae university), Mr Ashish Kakar (Texas Tech University)
Sales Management and Personal Selling

‘Small Talk is not that Small in B2B Sales’! B2B Salespersons’ Social Media Usage and Small Talk Facilitat-
ing Collection of Individual Competitive Intelligence Enhancing Sales Performance.

Mrs Anu Chacko (Indian Institute of Technology Madras), Dr Vaibhav Chawla (Indian Institute of Technology
Madras)

A Longitudinal Review of The Sales Performance Literature: A Bibliometric and Main Path Analysis
Dr Gabriel Moreno (Robert Morris University), Dr Christopher Plouffe (University of Tennessee at Chattanooga),
Dr Bryan W. Hochstein (University of Alabama)

Alignment throughout the Customer Journey - Shaping the Marketing, Sales, IT interface
Mr Jan Philipp Graesch (University of Twente), Prof Susanne Hensel-Borner (Hamburg School of Business Admin-
istration), Prof Jorg Henseler (University of Twente)

B2B sales outreach: End user lessons for supplier firms
Dr Amy Greiner Fehl (Georgia Gwinnett College), Dr Todd Arnold (Oklahoma State University), Dr Valerie Good
(Grand Valley State University)

Digital Selling and Technostress: Preliminary Analysis

Dr Reika Igarashi (Edinburgh Napier University), Dr Merve Vardarsuyu (Kutahya Dumlupinar University)

HELPING SALESPEOPLE DETERMINE QUALIFIED LEADS FROM CHATBOT CONVERSATIONS
Dr Valerie Good (Grand Valley State University), Dr Abhi Bhattacharya (University of Alabama), Dr Bryan
Hochstein (University of Alabama), Dr Clay Voorhees (University of Alabama)

How to Foster Salespeople’s Sense of Purpose Through Social Learning - A Conceptual Approach

Ms Lukshmypreya Ravindran (Ruhr-University Bochum), Prof Sascha Alavi (University of Bochum)
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Multi-Tasking Incentives in B2B Sales: Fostering Multi-Tasking or Creating Goal Confusion?
Mr Marcel Keen (University of Bochum), Prof Sascha Alavi (University of Bochum), Dr Martin Kriamer (University
of Houston), Prof Sebastian Hohenberg (University of Miinster)

Salesperson Knowledge Sourcing from Internal Business Teams
Dr Stephan Volpers (Justus Liebig University Giessen), Mr Curtis S. Schroeder (Oklahoma State University), Dr
Bryan W. Hochstein (University of Alabama), Dr Christopher Plouffe (University of Tennessee at Chattanooga)

Short Selling and Managers’ Voluntary Disclosure of Life-Threatening Defects in Products: Evidence from
a Natural Experiment

ProfVivek Astvansh (Indiana University), Prof Wei Shi (University of Miami), Mr Jimmy Qu (Nanyang Technological
University)

SOCIAL MEDIA AND UPPER ECHELONS IN B2B SETTINGS
Dr Roberto Mora Cortez (Southern Denmark University), Dr Ayan Ghosh Dastidar (Clark University)

The Interplay of Relationship-Based and Outcome-Based Performance as Determinants of Salesforce
Turnover
Mr Simon Barner (University of Passau), Dr Joachim Schnurbus (University of Passau), Prof Dirk Totzek (University
of Passau)

THE VALUE OF GAMIFICATION IN VIRTUAL SALES TRAININGS - EVIDENCE FROM A FIELD EXPERIMENT
Dr Maximilian Friess (LMU Munich), Ms Catharina Schdfer (Independent Researcher)

Transparent and Consistent Value-Sharing to Enhance Fairness Perceptions of Value-Based Pricing
Mr Dominik Ebinger (Karlsruhe Institute of Technology), Ms Marc Wouters (Karlsruhe Institute of Technology),
Prof Martin Klarmann (Karlsruhe Institute of Technology)

Understanding and mitigating the evolution of salesperson burnout: A within-person longitudinal anal-
ysis

Dr Dayle Childs (Bournemouth University), Dr Alec Pappas (Washington State University), Prof Nick Lee (Warwick
Business School), Prof John Cadogan (Loughborough University), Dr Belinda Dewsnap (Loughborough University)

Understanding Sales Representatives’ Unreliable Effort in Lead Management: The Contingent Impact of
Managers’ Goal and Process Control Behaviors

Dr Jan Altenscheidt (Ruhr-University Bochum), Ms Sophie-Charlotte Ernst (Ruhr-University Bochum), Prof Chris-
tian Schmitz (Ruhr-University Bochum)

Sustainability, Policy and Societal Wellbeing

Al in Public: The Effects of Technology Bias, Fears of Public Surveillance, and Moral Tradeoffs on Privacy
Concerns

Dr Matilda Dorotic (BI Norwegian Business School), Dr Emanuela Stagno (University of Sussex)

BENEFIT OR BARRIER? TRUST IN GOVERNMENT DURING COVID-19 AND THE PUBLIC BEHAVIOR
Dr Hadi Eslami (University of New Brunswick), Mrs Linh Hoang (University of New Brunswick), Ms Ashley Little
(University of New Brunswick)

Consumer Protection Regulation and User-Generated Content in the Pharmaceutical Industry

Dr Marie Yeh (Loyola University Maryland), Dr Kristen L. Walker (California State University Northridge), Dr
Kimberly V. Legocki (St. Mary’s College of California), Ms Molly Torres (California State University Northridge),
Dr Meike Eilert (University of Nebraska)
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Defend Trade Secret Act: Marketing and Regulatory Issues in Global Markets
Prof Syed Tariq Anwar (West Texas A&M University)

Does More Franchising Reduce a Chain’s Environmental Damage?
Dr Pushpinder Gill (University of Tennessee at Chattanooga), Dr Prabhjot Mukandwal (Wayne State University),
Dr Stephen Kim (Iowa State University)

Exploring the Role of Individual Differences in the Formation of Product Perception Biases in Ethical
Products
Ms Jana Maria Weinand (RWTH Aachen University)

Going Green Despite Consumer Ineffectiveness: A Psychological Ownership of Community Perspective
Dr Elina Tang (Northern Illinois University), Dr Christian Hinsch (Grand Valley State University), Dr Reto Felix
(University of Texas Rio Grande Valley)

Health Messaging for Preventative Care: the Role of Need for Cognition Versus Need for Affective Pro-
cessing in Vaccine Acceptance

Dr Beatriz Pereira (Iowa State University), Dr Amy Greiner Fehl (Georgia Gwinnett College), Dr Stacey Finkelstein
(Stony Brook University), Dr Marta Caserotti (University of Padua)
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HOW DO CSI ATTRIBUTIONS MODERATE THE EFFECTS OF A CSI INCIDENT ON CORPORATE REPUTATION?1345

Dr Grzegorz Zasuwa (The John Paul II Catholic University of Lublin)

IMPROVING FINANCIAL WELL-BEING: USING COMPETITIVENESS TO INCREASE SAVINGS BEHAVIOR
Dr Kristin Scott (Minnesota State University, Mankato), Dr Todd Weaver (Point University), Dr Andrea Tangari
(Wayne State University)

My leader, my lodestar? The influence of social relationships on perceived CSR performance
Mr Julian Krauskopf (RWTH Aachen University), Dr Denise Fischer-Kreer (RWTH Aachen University)

NEW PATHS FOR SUSTAINABLE MANAGEMENT: CASES OF SERVITIZATION IN JAPAN
Dr Chikako Ishizuka (Niigata University), Mr Kuo-Che Tseng (Niigata University)

Perceptions towards the return of end-of-use medicines for health sustainability: An empirical investi-
gation

Mrs Sanju Kaladharan (Amrita School of Business, Amrita Vishwa Vidyapeetham), Dr Dhanya M (Amrita
School of Business, Amrita Vishwa Vidyapeetham), Dr Rejikumar G (Amrita School of Business, Amrita Vishwa
Vidyapeetham)

Prosocial Consumer Behavior - A Systematic Literature Review
Ms Eileen Dauti (University of Passau)

RECYCLED BUT FROM WHAT? PERCEIVED CONTAMINATION TOWARD RECYCLED PRODUCTS MADE
FROM DIFFERENT MATERIALS
Dr Ozge Sigirci (Kirklareli University), Dr Ahu Ergen (Bahcesehir University)

Responsibility beyond the point of sale - How product stewardship helps companies to reduce Scope 3
emissions

Mr Lukas Schnabl (WHU - Otto Beisheim School of Management), Prof Anna-Karina Schmitz (WHU - Otto Beisheim
School of Management)

xxiil

1357

1361

1365

1369

N/A

1374

1378



2023 AMA Winter Academic Conference

Responsible Consumption of Generation Z: An Extension of the KAB Framework
Mr Lawrence Sze Lok Choi (Hong Kong Baptist University), Prof Kimmy Wa Chan (Hong Kong Baptist University),
Prof Henry Fock (Hong Kong Baptist University), Prof Na Ni (Shenzhen University)

SCOPING THE LITERATURE ON SUSTAINABLE CONSUMPTION: TYPOLOGY AND RESEARCH AGENDA
Dr Jenni Sipild (LUT School of Business)

Talking the Altruistic Talk but Walking the Egoistic Walk? Consumers’ Purchasing Goals for Different
Sustainable Product Benefits
Mr Steffen Baecker (IE Business School - IE University)

The Impact of Knowledge Sharing Positioning on Well-Being: Work vs. Hobbies
Dr Kei Aoki (Konan University)

Special Interest Group (SIG) Programming

Food for Thought: How Left-digit Pricing Justifies Food Waste?
Dr Sumit Malik (Monash University Malaysia), Dr Eda Sayin (IE University), Prof Aylin Aydinli (Vrije Universiteit
Amsterdam)

Higher ED SIG | Marketing to evolving consumers: The good, the bad and the ugly
Dr Siti Aqilah Jahari (Monash University Malaysia), Dr Ashley Hass (University of Portland)

Higher ED SIG | Marketing to evolving consumers: The good, the bad and the ugly
Dr Siti Aqilah Jahari (Monash University Malaysia), Dr Ashley Hass (University of Portland)

Me, Myself, and Influencers: Examining the Impact of Social Media Influencers on Offline and Virtual
Self-discrepancies and Consumer Behaviors in Offline and Virtual Spaces

Ms Shehzala - (Indian Institute of Management Ahmedabad), Prof Anand Kumar Jaiswal (Indian Institute of Man-
agement Ahmedabad)

Shopping Addiction and Product Returns: Scale Development and Empirical Findings
Mr Kevin McGuire (University of Oklahoma), Dr Jeffrey Schmidt (University of Oklahoma), Dr Kenneth Petersen
(University of Oklahoma)
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