
 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
IEEE Catalog Number: 

ISBN: 

CFP23P41-POD 

979-8-3503-2004-6 

2023 Communication Strategies  

in Digital Society Seminar  

(ComSDS 2023) 

Saint Petersburg, Russia 

12 April 2023 



 

 

 

 

 

 

 

Copyright © 2023 by the Institute of Electrical and Electronics Engineers, Inc. 

All Rights Reserved 

 

Copyright and Reprint Permissions:  Abstracting is permitted with credit to the source.  

Libraries are permitted to photocopy beyond the limit of U.S. copyright law for private 

use of patrons those articles in this volume that carry a code at the bottom of the first 

page, provided the per-copy fee indicated in the code is paid through Copyright 

Clearance Center, 222 Rosewood Drive, Danvers, MA 01923.   

 

For other copying, reprint or republication permission, write to IEEE Copyrights 

Manager, IEEE Service Center, 445 Hoes Lane, Piscataway, NJ  08854.  All rights 

reserved.   

 

*** This is a print representation of what appears in the IEEE Digital 

Library.  Some format issues inherent in the e-media version may also 

appear in this print version.  
 

 

IEEE Catalog Number:   CFP23P41-POD 

ISBN (Print-On-Demand):  979-8-3503-2004-6 

ISBN (Online):   979-8-3503-2003-9 

ISSN:                            2768-4865 

 

           

 

Additional Copies of This Publication Are Available From: 

 

Curran Associates, Inc 

57 Morehouse Lane 

Red Hook, NY  12571 USA 

Phone:  (845) 758-0400 

Fax:  (845) 758-2633 

E-mail: curran@proceedings.com 

Web:               www.proceedings.com 
 

 

 



Contents 

Preface ......................................................................................................................................................................................... 2  

Automated Analysis of Communication Strategies of Telegram Channels in the Area of Psychology  ..................................... 3  

Irina Bogdanovskaya, Boris Nizomutdinov, Anna Uglova 

Factors of the City Inhabitants’ Involvement in Housing Resident Chat Rooms  ....................................................................... 8 

Alexey V. Mikhaylov, Svetlana V. Uskova, Elena A. Chizhova, Andrey А. Maximov 

Communication Strategies for Involving the Digital Generation in Scientific Activities ......................................................... 13 

Elena V. Strogetskaya, Irina B. Betiger, Maksim P. Zamotin 

Communication Strategies for Reproducing Representations of the Past in Digital Media ...................................................... 20 

Denis S. Artamonov, Ivan V. Suslov, Vladimir A. Syusyukin 

Communication Strategies in the Digital Environment as a Tool to Form the Communicator’s  

Personal Brand .......................................................................................................................................................................... 25 

Alexey S. Shimichev, Mira B. Rotanova 

Communication Strategies of Wide Mediatization of a Sports Incident in Pluralistic Media Space ......................................... 29 

Dmitrii P. Gavra, Ekaterina V. Akimovich, Liudmila V.  Balakhonskaya, Lidia A. Vitkova, Vitaly V. Balakhonsky 

Criteria for Successful Socialization in the Digital Transformation of Society ......................................................................... 37 

Alexandra A. Shcherbina, Evgeny A. Pashkovsky 

Demediatization 2.0. as a Communication Strategy: Definition, Basic Characteristics & Key  

Aspects of the Analysis Methodology ....................................................................................................................................... 41 

Dmitrii P. Gavra, Dmitry P. Shishkin, Elena V. Bykova, Yulia V. Taranova 

Demonstrativeness as a Communication Strategy in the Digital Space  ................................................................................... 45 

Natalia V. Shashkova, Maria E. Kudryavtseva, Maria S. Sigaeva 

Digital Influencer Factory: The Price of Word Authority  ........................................................................................................ 50 

Alexey V. Gorodishchev, Anna N. Gorodishcheva, Georgy P. Kovalev 

Digital Media Communication Strategy Model of Russian Corporate Citizens ........................................................................ 54 

Larisa V. Sharakhina 

Digital Tools in Conducting a Linguo-semiotic Study of Tactile Communication:  

the Potential of the Russian National Corpus ............................................................................................................................ 57 

Vera V. Boguslavskaya, Albertina G. Ratnikova, Larisa V. Sharakhina 

Gender as a Communication Issue in Mass Media and Politics ................................................................................................ 62 

Ilya A. Bykov, Anastasia N. Chernova 

Humanistic Values and Digital Communication with Chat-bots in Russia ............................................................................... 66 

Ilya A. Bykov, Sergey V. Kurushkin 

Media Communication Framework of Governability in the Digital Public Administration System  ........................................ 70 

Anna M. Kuzmina, Dmitriy A. Abramov 

Media Discourse as an Element of Communication Management Strategy .............................................................................. 74 

Denis S. Martyanov, Galina V. Lukyanova 

Eye-Tracking Technologies in the Analysis of Environmental Advertising and Journalistic Texts Perception by Youth  ....... 78 

Lidiya Lobodenko, Anna Cheredniakova, Liudmila Shesterkina, Olga Kharitonova 

Realization of Digital Media Discourse in the Regional Disposition  ....................................................................................... 86 

Aleksander A. Yefanov, Vitaly V. Tomin 

Mentoring in Education Using Digital Tools ............................................................................................................................ 90 

Irina Yu. Rassokhina, Anna V. Pryakhina, Maria E. Kudryavtseva 

Online Platform as a Discourse Factor of Virtual Communities ............................................................................................... 96 

Galina V. Lukyanova, Denis S. Martyanov 

Overlap of Youth and Student Online Communities  .............................................................................................................. 100 

Alexander V. Sokolov, Egor Grebenko, Yuri Golovin 



Digital Transformation of Public Life in Russia and Belarus: Dialogue Between the Government and Citizens on New  

Media Platforms  ..................................................................................................................................................................... 106 

Aleksandr A. Hradziushka, Olga Y. Vikhrova, Hanna F. Velikaborats 

Professional Perception Shift of Digital Society Values among IT Students (Results of Empirical Research) ...................... 112 

Pavel P. Deriugin, Elena V. Strogetskaya, Olesya S. Bannova 

Digital Tools in Public Relations for the Promotion of Organizations in Specific Areas ....................................................... 117 

Irina A. Ilyina, Liubov S. Moskovchuk, Ksenia А. Uvarova, Anna S. Piatkova 

Specificity of Digital Technologies in Territorial Branding .................................................................................................... 122 

Alexey D. Krivonosov, Aleksandra V. Zakharova, Elena Yu. Karmalova 

Strategies of Interaction with the Audience of Belarusian Regional Media in Messengers  ................................................... 127 

Aleksandr A. Hradziushka, Ina I. Minchuk, Hanna F. Velikaborats 

Strategies of Self-Presentation in a Professional Environment in the Context of Generations  .............................................. 132 

Evgeny A. Pashkovsky, Vladimir P. Miletskiy, Vladimir A. Glukhikh 

Structural Harmonization of Digital Media Communications: Methodological Analysis ....................................................... 136 

Anna M. Kuzmina 

Telegram Bots and Groups as a Communication Channel between Authorities and Citizens  ............................................... 139 

Boris Nizomutdinov 

Telemedicine Consultations: Mediatization of Doctor-to-Patient Practices ............................................................................ 143 

Marina V. Shutova, Yana S. Rocheva 

The Impact of Digital Tools on Conflictive Communications in the “Government-Society System”:  

St. Petersburg Experience ........................................................................................................................................................ 147 

Ekaterina M. Enikeeva, Anastasia V.  Kulnazarova, Arturт I. Rafikov, Denis V. Shutman 

The Impact of Digital Transformation on the Process of Interaction of Public  

Authorities with Citizens ......................................................................................................................................................... 151 

Alexey E. Kuzmin, Alexander А. Matveev 

The Phenomenon of Networked Media Activism: Bifurcation Point ...................................................................................... 155 

Vera A. Achkasova, Andrey Nosikov, Nina N. Zhuravleva 

The Problem of Text Transformation in Digital Communication ........................................................................................... 159 

Larisa G. Tyutelova, Ekaterina S. Shevchenko, Valeria N. Lisovitskaya, Viacheslav D. Shevchenko 

Digital Media Coverage as a Factor of Increasing the Regional Investment Attractiveness  .................................................. 164 

Irina A. Ilyina, Valeriia V. Kulibanova, Tatiana R. Teor 

Digital Media as a Social Inclusion Channel for Ethnic Communities  .................................................................................. 169 

Alexey V. Mikhaylov, Tatiana V. Mikhaylova, Tatiana V. Ukhova 

Trends in Conflictive Communications between the Government and Society in the Digital Space ...................................... 174 

Ekaterina M. Enikeeva, Anastasia V.  Kulnazarova, Arturт I. Rafikov, Denis V. Shutman 

Typology of Risks in the Field of Higher Education: Crisis "Harassment" in the Digital  

Communication Field of Universities ...................................................................................................................................... 178 

Aleksandra V. Zakharova, Elena Yu. Karmalova 

Web 3.0 Credibility: Principles for Ranking Media Sources................................................................................................... 184 

Alexey V. Gorodishchev, Anna N. Gorodishcheva, Dana O. Baigozhina, Georgy P. Kovalev   

Author Index  ........................................................................................................................................................................... 189 




