18th European Conference on
Innovation and Entrepreneurship
(ECIE 2023)

Porto, Portugal
21 - 22 September 2023

Volume 1 of 2

Editors:

Fernando Moreira
Shital Jayantilal

ISBN: 978-1-7138-7967-1



Printed from e-media with permission by:

Curran Associates, Inc.
57 Morehouse Lane
Red Hook, NY 12571

proceedings

Some format issues inherent in the e-media version may also appear in this print version.

Copyright The Authors, (2023). All Rights Reserved. No reproduction, copy or transmission may be made
without written permission from the individual authors.

Printed with permission by Curran Associates, Inc. (2023)

Review Process

Papers submitted to this conference have been double-blind peer reviewed before final acceptance to the
conference. Initially, abstracts were reviewed for relevance and accessibility and successful authors were
invited to submit full papers. Many thanks to the reviewers who helped ensure the quality of all the
submissions.

Ethics and Publication Malpractice Policy

ACPIL adheres to a strict ethics and publication malpractice policy for all publications — details of which
can be found here:
http://www.academic-conferences.org/policies/ethics-policy-for-publishing-in-the-conference-proceedings-
of-academicconferences-and-publishing-international-limited/

Conference Proceedings

The Conference Proceedings is a book published with an ISBN and ISSN. The proceedings have been
submitted to a number of accreditation, citation and indexing bodies including Thomson 1SI Web of
Science and Elsevier Scopus.

Author affiliation details in these proceedings have been reproduced as supplied by the authors themselves.

Published by Academic Conferences and Publishing International Ltd.
33 Wood Lane
Sonning Common RG4 9SJ UK

Phone: 441 189 724 148
Fax: 441 189 724 691
info@academic-conferences.org

Additional copies of this publication are available from:

Curran Associates, Inc.

57 Morehouse Lane

Red Hook, NY 12571 USA
Phone: 845-758-0400

Fax:  845-758-2633

Email: curran@proceedings.com
Web:  www.proceedings.com



Contents

ECIE Preface xi
Committee xii
Biographies xiv
VOLUME 1

Full academic papers

Portuguese SMEs: Strategies for Collaborative R&D and Participation in the Framework Programme
Ricardo Abreu, Jorge Antunes, Mafalda Escada, Maria Padua, Maria Teresa Patricio 1-7

Analysing the Influence of Components of Entrepreneurial Ecosystem on the Entrepreneurial Process
Aftab Alam, Arpita Ghatak, Bhaskar Bhowmick 8-13

System of Tax Incentives in Research and Business Development: An Analysis of the Recent Case Law
of Portuguese Tax Arbitration
Susana Aldeia, Shital Jayantilal, Sergio Nanez 14-18

A Cross-Culture Study of Entrepreneurial Intention: The Moderating Role of National Culture
Muazam Ali, Siti Sarah, Murtaza Ali, Idayuwati Binti Ahmad, Wendy Teoh Ming Yen 19-28

Malcolm Baldrige National Quality Award (MBNQA) Quality Tool in Education. A Systematic Literature Review
Sofia Anastasiadou, Effrosyni Taraza, Andreas Masouras 29-38

A Literature Review and Emerging Trends on Key Topics of Risks and Challenges Facing Tourism Real Estate
Investments
loannis Anastasopoulos, Sotirios Varelas 39-47

Aligning Agri-food Business with Sustainable Development and Quality of Life in Rural Areas: Stakeholders'
Perspectives from Greece

Nikolaos Apostolopoulos, llias Makris, Sotiris Apostolopoulos, Eleni Anastasopoulou,

Georgios Deirmentzoglou 48-56

Co-creation Methodology to Promote 21st Century Skills in the Classroom Context
Luis Araujo Santos, Sara Proencga, Vera Cristina Ribeiro 57-64

Towards Carbon Neutrality Through Innovation: Empirical Insights in European Countries
Jan Bajcan, Dominik Trubac 65-75

Toward Universal Creativity Assessment by Untrained Judges
Thibaut Batal 76-84

Innovation Adoption Research in Healthcare: Understanding Context and Embracing Complexity
Harry Bell, Daniel Rees, Louisa Huxtable-Thomas, Nicholas Rich, Edward Miller,

Roderick Thomas 85-93

Entrepreneurship Education in Engineering Courses: Critical Success Factors
José Bilau, Santos Maria 94-99

Concept and Impact of an Integrated Approach to Entrepreneurship in Higher Education
Beat Birkenmeier, Ivan Kéhle 100-109



The Fairy Tale of Unicorns
Lamia Bouaziz, Besma Teffahi 110-119

Social Entrepreneurship and Innovation in Low-Density Territories: The i3Social Project
Manuel Salgado, Ana Daniel, Ascensdo Braga, Jodo Copeto, Rosa Branca Tracana,
Cristina Castro, Vitor Roque 120-130

Metaverse and Social Virtual Reality for Online Collaboration
Dario Brand, Tobias Knopf, Stefan Stumpp 131-139

Impact of entrepreneurial camp on students’ psychological capital
Tiina Brandt 140-147

Impact of Entrepreneurial Camp on Students’ Entrepreneurial Attitudes
Tiina Brandt 148-152

Experiential Marketing for Online Shopping Innovation: A Correlation in the Fashion Industry
Katherine Nicole Cabrera-Cordova, Elsa Denisse Paredes-Rivadeneyra, Franklin Cordova-Buiza,
Wilver Auccahuasi, Catalina Vega, Olger Gutierrez-Aguilar, Camilo Mauricio Grillo-Torres 153-163

Entrepreneurship in Natural Cosmetics Distribution Logistics Channels in Brazil - Analysis of the entrepreneurial
profile of the cosmetics distributor Bothdnico Hair
Antdnio Cardoso, Anténio Mendes, Manuel Sousa Pereira, Jorge Figueiredo, Isabel Oliveira 164-172

Enhancing Customer Engagement on the Companies' Facebook Pages in the Fuel Retail Sector
Martin Cepel, Anna Kotaskova; Ivan Brezina 173-182

Applicability of Theoretical and Practical Entrepreneurial Training and Development Programs for Start-ups
Elizabeth Conradie, Johan van Zyl 183-190

Factors Influencing the Entrepreneurial Intention of University Business Students: Evidence from Lima-Peru
Franklin Cordova-Buiza, Geraldine Toribio-Tamayo, Marco Antonio Jesus Garcia-Portuguez,
Diana Carolina Martinez-Torres 191-199

Transformative Business Models for Decarbonization: The Case of Web Summit Award-Winning Start-ups
Jose Evaldo Geraldo Costa, Nuno Bento, Margarida Fontes 200-207

The Impact of the COVID-19 Pandemic on Courier Delivery Innovation: InPost Company Case Study
Magdalena Czerwinska, Magdalena Maciaszczyk, Agnieszka Rzepka 208-216

Tapping into Digital Technologies in Corporate Entrepreneurship: an Exploratory Multiple Case Study
Stefano D'Angelo, Antonio Ghezzi, Angelo Cavallo, Andrea Rangone, Maria Gatti 217-224

Corporate Effectuation in the Digital Age: the Role of Absorptive Capacity and Digital Skills
Stefano D'Angelo, Antonio Ghezzi, Angelo Cavallo, Andrea Rangone, Luca Marchetti 225-233

Corporate Experimentation: Antitode or Oxymoron?
Stefano D'Angelo, Antonio Ghezzi, Angelo Cavallo, Andrea Rangone, Salvatore Annunziata 234-241

Revisiting the Effect of R&D intensity on innovation Performance: An Instrument Variable Approach
Raymond Kwaame Adane Darfo-Oduro 242-249

Innovation Culture in French Organisations
Muriel Davies, Michel Moulinet, Stéphanie Buisine 250-259

From Failing Forward to Thriving: How Entrepreneurial Learning Shapes Ecosystems
Roberta Dutra de Andrade, Anabela Dinis, Paulo Pinheiro 260-268



A Value Proposition Analysis of Emerging Circular Economy Business Models in the WEEE Sector
Tirufat Dejene Woldeyes, Moreno Muffatto, Francesco Ferrati 269-280

Understanding Social Responsibility in Portuguese Companies: Characteristics, Innovations, and Stakeholder
Perspectives
Teresa Dieguez, Isabel Ferreira, Paulo Loureiro 281-288

EPI2C Entrepreneurship & Design Thinking
Rick Edgeman, Henry Schwaller, Kunal Sevak 289-297

International Quality Award Models: Innovation Enablers or Inhibitors?
Rick Edgeman, Jacob Eskildsen 298-303

Startup Competitions Decoded: Unpacking the Phenomenon's Dimensions
Malek EImi, Giovanna Bertella, Manuel Castriotta 304-310

Who am | as an Entrepreneur? Exploring Formation of Entrepreneurial Identity
Ingunn Elvekrok, Anita Tobiassen 311-319

Patterns of Successful Founding Team Composition and Funding Outcomes
Francesco Ferrati, Phillip Kim, Moreno Muffatto 320-329

The Multidimensional Role of Social Entrepreneurship: A Case Study Approach Within an International Project
Context
Maria de Fatima Ferreiro, Cristina Sousa, Sofia Vale, Maria José Sousa 330-336

Technological change and the Interplay of Strategic Innovation and Business Model Innovation
Antonio Ghezzi, Davide Moiana, Jacopo Manotti, Andrea Rangone, Raffaello Balocco 337-344

Venture Client Model: A systematic Literature Review
Lennard Haarmann, Fabian Machon, Martin Rabe, Laban Asmar, Roman Dumitrescu 345-355

Social Entrepreneurship in the UAE: An Exploration of Undergraduates’ Attitudes, Motivations and Intentions
Angela Hamouda, Bronwyn Wood 356-364

Innovative Digital Marketing Strategies to Increase Demand in a Hotel Company
Jorge Daniel Hernandez-Padilla, Andre Donayre-Gallo, Franklin Cordova-Buiza, Wilver Auccahuasi 365-374

Start-up Incubators for Refugees: Applying Psychological Methods to Increase Chances of Entrepreneurial
Success
Andreas Hinz, Miriam Nido, Benedikt Hell 375-383

How Applying the Lean Start-up Methodology can Affect Business Model Innovation
Andreas Hinz, Stefan Philippi, Laila Kabous 384-381

Circular Economy in SMEs — The Role of Commitment to Sustainability and Digitalization
Antonia Hoffmann, Xaver Kiihnhold 392-401

Entrepreneurial Hospitality Businesses: Application to a New Consumer Purpose Model
Yuchin (Jerrie) Hsieh, Bonnie Farber Canziani, Dianne Welsh 402-408

Developing a National Research and Evidence Base for the Health and Wellbeing Chapter of the Welsh
Government’s 2023 Innovation Strategy for Wales: A Case Study
Tom James, Dr Daniel Rees, Roderick Thomas, Gareth Davies, Lisa Rinaldi, Edward Miller 409-417

Transforming the Network of Co-working Spaces for Start-ups into an Open Knowledge Ecosystem
Giedrius Jucevicius, Jurgita Grazelyte 418-424



Design Thinking Driven Innovations in Organisation as a Result of the Groundswell Effect
Vladimira Jurisova, Igor Piatrov 425-434

Linking Effectuation Logic with Business Model Innovation: An Investigation in the Context of Swiss Startups
Laila Kabous, Andreas Hinz, Stefan Philippi 435-443

Venture Capital as a New Approach to Developing Early-stage Firms in Emerging Countries; Experience of South
Africa & Kenya
Ahmed Idi Kato, Chiloane -Tsoka Evelyn Germinah 444-452

The Innovation Impact on Marketing Performance: The Case of SMEs in Developing Countries
Muhammad Bilawal Khan, Elohor Pamela Malaka 453-461

The Impact of COVID-19 on e-Commerce Through a Systematic Review
Sithembiso Khumalo, Mduduzi Mlotshwa Mlotshwa, Zanokuhle Khumalo Khumalo,
Omphile Raphalo Raphalo 462-468

Corporate Responsibility for Digital Innovation: A systematic Review of the Literature
Tobias Knopf, Doreén Pick 469-477

Intelligent Organization Through the Lenses of Entrepreneurship and Project Management Approaches
Piotr Kordel, Gabriela Fernandes 478-485

Voice Behavior in Creative Teams: A Case Study of Music Production
Afra Koulaei van Oest, Tone Vold Vold, Hanne Haave, Cark Henrik Wahl, Ole Jgrgen Ranglund 486-492

Using Neuromarketing to Create More Effective Messages in Sustainability Advertising Campaigns
Patricia Belickova, Alena Kusa 493-500

AR and VR as a Shaping Trend in Consumer Behaviour
Andrii Kushnarevych, Daniela Kollarova 501-508

A Tale of Two: How Network Agency Influences Network Creation for Start-ups
Chiamaka Kwazu 509-517

Possibilities of Using Online Tools and Artificial Intelligence in City Marketing
Lenka Labudovd 518-525

The Potential Utilisation of Artificial Intelligence (Al) in Enterprises
Marie Leddy, Niall McCreanor 526-535

5G is not Just Another G: A Review of the Managerial Literature
Mattia Magnaghi, Antonio Ghezzi, Andrea Rangone 536-544

Open Innovation Maturity in Companies
Pekka Makkonen, Kerstin Siakas, Georgios Lampropoulos, Kristiina Brusila-Meltovaara 545-551

Relationship Between Entrepreneurial Competencies and Entrepreneurial Intention Among South African
University Students: A Gender Perspective
Mmakgabo Justice Malebana, Moshe Moses Vhukeya 552-561

How to Support Startups in Responsible Innovation Processes: A Tool Analysis
Sarah Manthey, Ann-Sophie Finner, Orestis Terzidis 562-570

Sustainability Management, Technological Innovation and Corporate Social Responsibility for Social Media

Small to Medium-Sized Enterprises (SMEs)
Stelios Marneros, George Papageorgiou, Andreas Efstathiades 571-579

vi



The Impact of Marketing Communication on Social Innovation in the Case Study of the Bottle and Returnable
Can Deposit System in Slovakia
Matej Martovi¢, Martin Klementis 580-586

Innovative Strategies to Maximize Customer Loyalty in the Banking System: A Systematic Review
Elizabeth Mayuri-Ramos, Esli Sichem Almazan-Rivera, Miguel Angel Jesus-Cardenas,
Franklin Cordova-Buiza 587-595

Exploring Drivers and Barriers, Failure and Resilience, Success Factors and Strategies in Firms’
Internationalisation: Literature Review and Research Agenda
Anderson Galvdo, Telma Mendes, Carla Mascarenhas, Carla Marques 596-606

Minority Entrepreneurship in Switzerland: The Challenges and Needs of Brazilian Women Entrepreneurs
Dario Meyer, Thérése Schmutz, Rolf Meyer 607-616

Do SMEs actually know what Business Model Innovation is? Evidence from Switzerland
Rolf Meyer, Dario Meyer, Thérese Schmutz 617-625

Romanian Youth Enhancing Innovation Mindset and Organizational Change in the Business Environment
Andreea Maria Gabriela Militaru, Bogdan Fleaca, Corina lonela Dumitrescu, Elena Fleaca 626-635

Emerging Technologies: A Catalyst for Sustainable Business Model Innovation
Davide Moiana, Jacopo Manotti, Antonio Ghezzi, Andrea Rangone 636-643

Exploring Industrial Tourism's Potential: How Can It Contribute to Business Innovation?
Zulmira Montenegro, Jorge Marques , Cristina Sousa 644-650

Influencers and the Purchase Decision: A Correlation in the Personal Care Products Sector
Mathews Isai Moreno-Lopez, Franklin Cordova-Buiza, Camilo Mauricio Grillo-Torres,
Wilver Auccahuasi 651-659

Using Al to Create Content Designed for Marketing Communications
Peter Murar, Michal Kubovics 660-668

VOLUME 2

Realization of Entrepreneurial Intentions in Global Crises: A Qualitative Study
Alexander Neff, Tanja Wirthner, Patrick Weber, Daniel Werth 669-677

Public funding and Innovation — NITEC: The Portuguese case
Susana Oliveira, Carla Lobo Azevedo, Mdnica Azevedo 678-684

Exploratory Study of Multidimensionality Elements of Small Entrepreneurs' Network Change and Development
in the Southern Region of Malaysia

Assoc Prof Dr Siti Sarah, Nurul Fadzilla Mohd Aris, Dr Wendy Teoh Ming Yen, Dr Dorrie Chao,

Professor Malcolm Higgs 685-693

Relationship marketing as an innovative strategy for customer loyalty in customized arrangements companies
Esthefany Lizeth Orellana-Trevifios, Maria Jose Perez-Iglesias, Cinthya Barsheva Gonzales-Paucarcaja,

Franklin Cordova-Buiza, Heber Luis Olavarria-Benavides 694-703

Developing Green Entrepreneurship Skills in Indonesia; An Educational Perspective
George N. Papageorgiou, Elena Tsappi, EImos Konis, Ricardo Abreu, Nurul Indarti 704-709

The Ideological Fundamentals of Social Entrepreneurship: the Political Economy Aspect
Ruslan Pavlov 710-716

vii



Social Innovation: The Ideas and Contributions of Gabriel Tarde
Tor Helge Pedersen 717-723

Nextcoa: How and Entrepreneurial University can Transform the Cocoa Industry Towards Circularity
Aura Pedraza-Avella, Roque Carreno-Ramirez, Katherin Acosta-Medina 724-729

Effectuation and Lean Startup in Swiss start-ups: an integrative analysis
Stefan Philippi, Laila Kabous, Andreas Hinz 730-738

Model for Digital Skills Training for SMEs
Anna Ollanketo, Mervi, Heli, Anna-Maija Kiukas 739-745

Perception of social entrepreneurship competence in university business students
Maria Jeanett Ramos-Cavero, Franklin Cordova-Buiza, Augusto Caceres-Rosell,
Heber Luis Olavarria-Benavides 746-753

Understanding SMEs digitalization: a literature review of maturity models
Niccolo Ulderico Re, Antonio Ghezzi, Raffaello Balocco, Andrea Rangone 754-762

Supporting the digitalization of SMEs through maturity models
Niccolo Ulderico Re, Antonio Ghezzi, Raffaello Balocco, Andrea Rangone 763-771

Representations of Entrepreneurship in Local Media: A Comparative Analysis
Satu Rinkinen, Suvi Konsti-Laakso 780-787

The Impact of prototyping on the survival chances of digital early-stage startups: Findings and insights
from explorative expert interviews
Nancy Richter, Martin Wrobel 772-779

Working from Home: Creativity and Innovation in the High-Tech Industry in Israel
Arik Sadeh 788-793

Innovation in hotel enterprises during the Covid-19 pandemic and the Ukraine conflict. Poland: case study
Krzysztof 794-802

Social SME Entrepreneurship: A Conceptual Model of Innovativeness in Environmentally Sustainable Social
Enterprises
Anita Zehrer, Leena Saurwein, May Britt Hoefer 802=812

Socioscientific Issues Approach on Entrepreneurial Science Thinking among Fifth Graders: Socioscientific Issues
Approach on Entrepreneurial Science Thinking
Nyet Moi Siew 812-821

The Effect of Entrepreneurship Education on Micro-entrepreneurial Outcomes Funded by MFls
Mamta Singh, Jyoti Verma 822-830

Efficacy of the WIPO Global Innovation Index as a Driver of Innovation: Analysis of Gll Data for the ten ASEAN
Economies
Robert Smith, Mark Perry 831-838

University Extension Programs to Promote the Traditional Knowledge of Marginalised Rural Communities in the
ASEAN Region
Nucharee Nuchkoom Smith, Robert Smith 839-846

Diversification Strategies and the Emergence of a New Industrial Value-chain: Challenges and Opportunities for

companies
Cristina Sousa, Margarida Fontes, Oscarina Conceigdo 847-856

viii



Teaching Sustainable Development Goals through Virtual Exchange in Design Thinking Courses
F. Jordan Srour, Christy Suciu, Seth Woody 857-865

Introducing Sources of Self-efficacy and Dysfunctional Career Beliefs in Socio-cognitive Career Theory in
Entrepreneurship
Sofia Tampouri, Alexandros Kakouris, Andronikos Kaliris, Anastasios Kousiounelos 866-874

From Hype to Reality: Navigating the Challenges of RPA Implementation
Stephen Treacy, Aishwarya Adyanthaya, Chloe Kearny, Jayesh Anand, Kieran O'Sullivan, Yue Xu  875-882

Advancing Sustainable-Smart Innovations Through a Transdisciplinary Learning Intervention: Insights From The
Quintuple Helix Model
Carolien van den Berg, Belinda Verster 883-890

Twin Green and Digital Innovation by SMEs in the Construction Sector
Augustinus van der Krogt, Arjan Rensma, Victor van Reijswoud 891-898

Entrepreneurs Creating Entrepreneurs: Shopkeepers Supporting the Forming of Micro businesses
Tone Vold, Souad Slyman, Svein Bergum, Linda V. Kignig 899-904

Determinants of Green Innovation in Family Firms
Ramona Waldau, Melina Roser, Prof Dr Torsten Wulf, Prof Dr Marc Steffen Rapp 905-912

Exploring the Drivers of Business Model Innovation: Insights From a Single-Case Study in Agribusiness
Rute Xavier, Renato Pereira 913-921

Tracking the Effects of Groundswell Communication on the Attitudinal and Purchasing Behaviour of Consumers
of Eco-Friendly Products
Simona S¢epkova, Anna Zauskova 922-930

Navigating the New Product Development Process: A Case Study of a Startup’s Journey from Ideation
to Commercializatio

Andrine Mendez, Kate Johnston, Maeve McCardle 931-941

Industry 4.0 and Technological Evolution in CNC Machines
Acendino Neto, Fernando Romero 942-950

The Technopreneurial Hub: An Innovative Entrepreneurial Approach to Minimise Clothing and Textile Waste
Sweta Patnaik 951-960

PhD Papers

A Conceptual Study of TOE and Organisational performance
Idayuwati Binti Ahmad, Siti Sarah Omar, Muazam Ali, Sabir Ali 963-968

The Third Digital Divide: Digital Identity & Start-up Success
Zixuan Chen, Ali J. Ahmad, Dan Nunan 969-977

Technology Complexity and Firm Performance: The Moderating Effect of Design Innovation
Jisoo Hur, Kyeungoui Kim 978-987

European Academic Spin-Offs: Exploring the Barriers to Long-Term Success
Elisabeth Kaufmann, Sebastian Ouschan 988-995

Prized Innovation Features of a Business Environment for Graduates
Sithembiso Khumalo, Tanya du Plessis Du Plessis 996-1001



Barriers, Challenges, and Benefits: Gender Diversity in Technology-Based New Venture Team Innovation
Nita Yalina, Gary Graham, Shahla Ghobadi 1002-1009

Masters Papers

Managing Uncertainties During the Development Process of Technological Innovation Projects: Lean Startup
Contributions
Thiago Santos, June Fernandes, Luciana Reis 1011-1020

The Influence of Innovation on Competitive Advantage in the Management Consultancy Sector
Alessia Mevoli Mevoli 1021-1028

Innovation in ophthalmology and dentistry services: benefits and challenges of using Al
Luciana Paula Reis, June Marques Fernandes, Raphael Mansk, Carolina Bicalho Cota Lemos 1029-1037

Analysing Waste in the Development Process of Technological Innovation Projects in a Brazilian Public
University
Carolina Lima Silva, June Marques Fernandes, Luciana Paula Reis 1038-1047

Work in Progress Papers

Build-Measure-Learn in Education: Lessons Learned from the Iterative Development of a digital Project-based,
International Entrepreneurship Format
Matgorzata Krzywonos, Prof. Dr., Prof. Dr. 1049-1055

Enterprise and Entrepreneurship Education: Exploring a new Dynamic Model to Integrate Sustainability within
Curricula
Christopher J Moon, Andreas Walmsley, Nikolaos Apostolopoulos 1056-1060

Entrepreneurship Education: Methods and tools to increase successful academic venture creation
Vivian Peuker-Steinhduser, Stefanie Broring, Michelle Twardzik 1061-1064

Unprecedented Living Lab Approach: Technological Innovations for Paediatric Cancer Support System
Natacha Rosa, Angela Carvalho, Flavia Santos, Ana Monteiro, Filipe Santos-Silva, Barbara Macedo,
Hugo Prazeres 1065-1068

Virtual 3D Entrepreneurship - An exploration of entrepreneurship activities in immersive settings
Andres Rueda, Bettina Maisch 1069-1073

Legitimizing the entrepreneurship educator
Birgitte Wraae, Andreas Walmsley 1074-1076

Late Submissions

Enhancing the entrepreneurial capabilities of female immigrant entrepreneurs through Entrepreneurship
Education and Training (EET) — The Irish Context
Toluwanimi Akaehomen 1078-1086

How a small-town enterprise delivers “worldwide” services: a case from the music production industry
Tone Vold, Ole Jgrgen Ranglund, Svein Bergum, Carl-Henrik Wahl, Hanne Marit Haave,
Linda V. Kignig 1087-1094





