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Abstract- Women entrepreneurs play a very important role in the promotion of rural tourism and 
economic development through preservation of culture and community tourism. Women owned 
homestay facilities serve as the best example in this regard as they enable women to achieve 
financial autonomy while exposing visitors to genuine local culture. However, female 
entrepreneurs in rural tourism face deep seated problems of limited access to capital, lack of digital 
marketing skills, socio cultural barriers, and policy bottlenecks. This research investigates the 
opportunities and challenges of women owned homestay establishments in Himachal Pradesh and 
their role on rural development together with women empowerment. To understand the existing 
phenomena and issues on rural tourism, the study employed secondary sources like government 
documents, academic research, policy papers, and illustrative case studies. Women entrepreneurs 
are making notable contributions to rural economies, but they bear the brunt of financial problems 
at the micro level, coupled with ignorance of policies and indicators of illiteracy on the macro 
level. Nevertheless, there are prospects of positive change through government programs, the 
digital world, and boosting ecotourism. The conclusions arrived at is that there is a great need for 
policy action such as investment in financially supported programs, and improving digital 
literacy.. 
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1 Introduction 

Tourism in the countryside has proved to be helpful in providing economic development, preserving 
culture, and enhancing community development. It enables tourists to interact with the people’s customs 
while directing returns to the rural economies. Currently, Himachal Pradesh boasts as one of the best in 
India for rural tourism owing to its mesmerizing scenic beauty, rich cultural history, and warm host 
families. Women have become more prominent in the tourism industry by managing home stays. While 
engaging the tourists, these women not only provide them an authentic cultural experience but also gain 
economic as well as social empowerment. Such initiatives go a long way in promoting sustainable 
tourism, women empowerment, and job opportunities in the society which is largely patriarchal. On the 
other hand, women entrepreneurs within rural tourism still have to contend with several barriers that 
curb the growth of their enterprises. Among them are lack of capital, poor digital marketing skills, rigid 
cultural norms, and adverse legal frameworks. Solving these problems will help harness the full potential 
of women in tourism. This study will look into these problems, the possibilities, and design supportive 
measures to guide women’s entrepreneurship in rural tourism. 

1.1 Statement of Research Problem 

While women's roles in rural tourism are invaluable, they still face numerous barriers to achieving 
their full potential in the sector. Some identified barriers are: 

 Limited funding – The majority of women are unable to acquire the necessary funding to 
improve infrastructure, market their services, and provide hospitality to guests. 

 Lack of IT skills – Many women are not able to use the internet and other technology for 
marketing purposes, which are becoming essential in tourism. 

 Societal norms – Women, in most cases, are expected to refrain from actively running and 
developing their businesses due to gender roles. 

 Governmental issues – Women entrepreneurs face problems of licencing and a general lack 
of information on available governmental aid programs. 

All these issues and many others will be covered in the research in an attempt to provide solutions that 
would support homestay development in Himachal Pradesh. The study will prepare policy 
recommendations to assist in actively empowering women in rural tourism, based on an analysis of 
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governmental policies, the industry’s evolution, and actual cases. 

 
Objectives 

The goals that we are aiming to achieve in this project are: 

 Assess the role of women entrepreneurs in the rural tourism industry and their economic and 
social impact on the Himachal Pradesh region. 

 Identify the key barriers to women-owned homestays, such as financial, technical, or 
sociocultural issues. 

 To examine the role of government support, digital tools, and evolving tourism trends in 
fostering women’s entrepreneurship. 

To achieve these objectives, the study will address the following research questions: 

 How do women entrepreneurs contribute to rural tourism in Himachal Pradesh? 

 What are the primary challenges faced by women in managing and expanding homestay? 

 How can policy initiatives and digital platforms support the growth of women-led homestay? 

 What strategic interventions can promote gender-inclusive and sustainable rural tourism? 
 

1.2 Scope and Limitations 

This research focuses on women entrepreneurs managing homestay in the rural regions of Himachal 
Pradesh. It analyses their contributions to the local economy, the difficulties they face, and potential 
solutions to support their businesses. The study is based on secondary data sources, including 
government reports, academic research, policy documents, and case studies. 

 
However, the study has certain limitations: 

Limited primary data – Since the research relies on secondary sources, it does not include direct 
interviews or firsthand insights from women entrepreneurs. 

 Geographical focus – The findings are specific to Himachal Pradesh and may not fully apply 
to other regions with different socio-economic conditions. 

 Data availability – As tourism trends and policies continue to evolve, some information 
may not reflect the most recent developments. 

 Despite these limitations, this study provides valuable insights into the role of women in rural 
tourism and presents policy recommendations to enhance their participation and success in the 
sector. 

 
 

2. Literature Review 

Women’s roles as operators of homestay and small-scale enterprises within rural tourism have been 
extensively explored within the tourism and entrepreneurship fields. Research 
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identifies the economic, cultural, and social contributions made by women entrepreneurs as well as the 
primary constraints they face in the industry. 

 
2.1 Contributions of Women to Rural Tourism 

 Economic Empowerment: Sharma & Bhatt (2022) and Verma (2021) argue that women- 
operated homestays serves as a reliable income generator, easing the reliance on staple 
agricultural activities. Economic tourism increases women’s self-sufficiency in the 
economy as well as improves the family’s income. 

 Cultural Conservation: Devi & Singh (2020) illustrate the impact of women 
entrepreneurs using homestay facilities in rural areas and how they aid in sustaining and 
cherishing local cultures, food, crafts, and traditions, hence enriching tourists’ 
experiences. 

 
Community Engagement: Kumari et al. (2019) argue that community-based tourism where 
female entrepreneurs are involved enhances social cohesion and community participation in the 
tourism sector through guiding, dancing, and cooking. 

 
2.2 Challenges Faced by Women Entrepreneurs in Rural Tourism 

Even with their contributions, women entrepreneurs especially in this industry meet a number of 
challenges: 

 Financial Limitations: According to Das & Mukherjee (2021), women underdeveloped 
businesses are attributed to their low levels of financial literacy and lack of access to 
credit, forcing them to depend on informal funding or Microfinance institutions. 

 Digital and Promotion Limitations: Rai & Thakur (2020) research indicates that the 
absence of requisite knowledge and resources for online marketing limits the visibilityof 
businesses owned and managed by women in the tourism sector. 

 Socio-Cultural Limitations: Gupta & Verma (2020) suggest that women’s mobility and 
decision making in patriarchal rural areas is highly controlled, which impedes their 
ability to expand their businesses. 

Institutional and Physical Environment Barriers: Mehta (2022) comments on the licensing delays, 
the unattractive state of the roads, and lack of adequate facilities as barriers to the growth of rural 
tourism business ventures. 

2.3 Government Support and Policy Initiatives 

The Deen Dayal Upadhyaya Grameen Kaushalya Yojana and the Himachal Pradesh Homestay 
Scheme are aimed towards rural tourism and the economic empowerment of women. Sharma 
(2023) claims that these programs provide funding, vocational training, and other forms of 
substantive assistance, which many women still do not know about. 

225 https://doi.org/10.52202/081568-0026



 
 
 

 
Jain & Mishra (2021) emphasize the need for enhanced outreach strategies so that a larger 
number of women can partake in these programs. 

Theoretical Perspectives and Major Findings from the Literature 

 Chopra (2020) extends this theory to rural tourism by showing how women’s homestay 
businesses defy stereotypes by enabling greater economic autonomy for women. 

 Sustainable Livelihoods Approach (SLA) This theory first proposed by Chambers and 
Conway (1992), posits that there exist multiple pathways by which economic 
development can be made more sustainable in rural areas by combining agriculture and 
tourism with handicraft production. 

 Kaur (2023) and Kumar (2022) independently demonstrate how homestay 
accommodation providers practice sustainable tourism by utilizing local resources and 
fostering environmental protection. 

 Social Capital Theory According to Putnam (2000), social capital refers to the resources 
that reside in networks, relations, and trust of a community, which are essential for 
business success as they enable innovations and increased productivity to flourish. 

 Rao and Singh (2021) note that self-help groups (SHGs), communal networks, and 
tourism cooperatives are the major resources for rural women in tourism to meet 
resource needs for business growth and diversification. 

2.4 A review of existing research reveals the following key insights: 

 Women entrepreneurs significantly contribute to rural economies but continue to face 
financial and socio-cultural barriers. 

 Government support programs exist but remain under-utilized due to low awareness and 
bureaucratic challenges. 

 Limited digital literacy and marketing skills hinder the business growth of women in 
rural tourism. 

 Community networks and social capital play a critical role in overcoming economic and 
social challenges. 

 Sustainable tourism, particularly in eco-tourism and cultural tourism, offers new 
opportunities for women entrepreneurs. 

3. Research Gaps 

 There is limited research focusing specifically on women-led homestay in Himachal 
Pradesh, highlighting a need for region-specific studies. 
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 There is a lack of empirical data on the long-term impact of digital marketing and 

financial support initiatives on women entrepreneurs in rural tourism. 

 •Further research is needed on how policy interventions can be made more accessible 
to women in remote areas. 

Existing literature confirms that women entrepreneurs in rural tourism serve as key drivers of 
economic and social development. However, challenges such as financial constraints, digital 
illiteracy, and socio-cultural barriers continue to hinder their progress. By applying Feminist 
Entrepreneurship Theory, Social Capital Theory, and the Sustainable Livelihoods Approach, this 
study aims to provide a deeper understanding of the factors influencing women’s participation in 
rural tourism. 

Future research should focus on evaluating the effectiveness of government policies and 
identifying digital strategies that can empower women entrepreneurs in this sector. 

4. Methodology 

4.1 Research Approach 

This study employs a qualitative secondary research approach to analyse the role of women 
entrepreneurs in rural tourism, focusing on women-owned homestay in Himachal Pradesh. By 
examining existing academic literature, government reports, and case studies, the research 
identifies challenges, opportunities, and policy impacts without requiring primary data collection. 

Data Collection 

Sources of Data 

The research compiles data from reputable external sources such as: 

 Academic Studies & Journals – Analysis and articles on women's entrepreneurship and 
sustainable tourism. 

 Government Reports & Policies – Himachal Pradesh Tourism Board’s reports, the 
Ministry of Tourism policies, and the effects of the Homestay Scheme. 

 Industry Case Studies & Reports – Achievements of female homestay proprietors and 
reports on rural women in tourism by UNWTO and NITI Aayog 

 News & Social Media Platforms – Insightful articles from the media and social 
marketing tools used by women owners. 

Data Analysis 

Thematic analysis method is adopted for the data synthesis by: 

 Detecting Principal Themes - Dividing data into challenges, opportunities, policy 
interventions, and achievement narratives. 
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 Source of Information Triangulation - Considering different viewpoints from the 

available information. 

 Identing Practical Recommendations - Formulating strategies for improving women 
participation in rural tourism. 

Justification for Secondary Research 

 Economically Efficient & Easily Obtained – Makes comprehensive analysis possible 
without primary data collection. 

 Trustworthy & Broad – Gives information from established sources such as government 
publications and peer researched documents. 

 Ethically Justifiable – No concerns on needing consent, bias, and privacy limits when 
upholding academic norms. 

5. Limitations 

Secondary research is also limited by its relative strengths: 

 Absence of Primary Data – Fails to capture the voices of the women homestay 
proprietors. 

 Potential Data Gaps – Outdated or non-Himachal studies are available. 

Future studies should incorporate field research, interviews, and surveys for a more 
understanding. This study leverages secondary research to provide a comprehensive and credible 
analysis of women entrepreneurs in Himachal Pradesh’s rural tourism sector. By synthesizing 
data from multiple sources, it contributes to policy discussions and strategic recommendations 
aimed at empowering women in the tourism industry. 

6. Findings and Discussion 

Key Insights 

 Women-led homestay in Himachal Pradesh boost the local economy by creating jobs 
and promoting cultural tourism. 

 These businesses offer stable incomes, reducing reliance on seasonal farming (Sharma 
& Bhatt, 2022). 

Challenges Faced by Women Entrepreneurs 

 Financial Barriers – Limited access to loans due to collateral issues and financial 
illiteracy (Das & Mukherjee, 2021). Government schemes exist but suffer from 
bureaucratic delays (Govt. of India, 2022). 

 Marketing & Digital Literacy Gaps – Many women lack digital skills to promote their 
homestay on global platforms like Airbnb (Rai & Thakur, 2020; Kaur, 2023). 
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 Socio-Cultural Constraints – Gender norms restrict mobility and financial independence, 

forcing many to depend on male relatives (Gupta & Verma, 2020; Chopra, 2021). 

 Polic & Infrastructure Issues - Complicated licensing and poor road connectivity hinder 
business sustainability (Mehta, 2022). Government support exists but lacks effective 
outreach (Sharma, 2023). 

7. Comparison with Previous Research 

Challenge Existing Research Current Study 

 Financial Access Loan access is difficult due to collateral needs (Das & Mukherjee, 
2021). 

 Women lack awareness of financial aid (Govt. of India, 2022). 

 Marketing Skills Digital presence is key for homestay success (Rai & Thakur, 2020). 

 Many lack digital knowledge to use booking platforms (Kaur, 2023). 

 Gender Barriers Family restrictions limit mobility (Gupta & Verma, 2020). 

 Women depend on male relatives for business dealings (Chopra, 2021). 

 Policy & Infrastructure Government programs exist but lack outreach (Sharma, 2023). 

 Poor licensing procedures and infrastructure further hinder growth (Mehta, 2022). 

Policy & Practical Recommendations 

 Financial Inclusion – Interest-free microloans and simplified loan processes for women. 

 Digital Training – Workshops on social media marketing and online booking tools. 

 Community Support – Strengthening self-help groups and mentorship programs. 

 Infrastructure Upgrades – Better roads, electricity, and a streamlined homestay 
registration system. 

Women entrepreneurs are transforming rural tourism but face financial, digital, social, and policy 
hurdles. Addressing these issues through targeted interventions in funding, digital literacy, and 
infrastructure can unlock their full potential, fostering both economic independence and 
sustainable tourism in Himachal Pradesh. 

8. Conclusion 

To wrap it up, women-run home stays in Himachal Pradesh are one of the key women 
entrepreneurship structures in rural tourism that help economically empower the local inhabitants 
and also serve to protect the cultural heritage of the region. While enduring 
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significant obstacles, these women have shown remarkable innovation, creativity and a great deal 
of effort towards solving problems that stem from lack of capital, social gender discrimination, 
and poor infrastructure. The growth potential in this sector is massive owing to the growth in 
demand for authentic community-based tourism around the world. In addition to consolidating 
tourism, promotion of women in rural tourism brings social and economic justice to the state of 
Himachal Pradesh. Home stays bring the rural families with a sustainable source of income, while 
providing the tourists with great chances to exploit the local cultures in an unprecedented fashion. 
In addition, the locally owned establishments enable her clientele to preserve the surroundings 
along with local customs and traditions while granting women greater control, autonomy, and 
financial independence thus leading to women's empowerment. As a result, there is the need from 
governing bodies and decision makers to the formulation of a very well-structured strategy that 
aims at funding, building aid, and actively promoting women entrepreneurs in rural tourism. 
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