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Decoding Influencer Interactivity: A Dual-Perspective Framework for Social Media Engagement
Ms MEI Li (Case Western Reserve University), Dr Christian Hughes (Case Western Reserve University)

Effect of New Entrants on Service Quality Response of Incumbents: Single vs. Multi-unit Ownership
Prof'Ying Bao (University of Illinois at Urbana-Champaign), Prof Limin Fang (University of British Columbia), Ms Jes-
sica Gu (University of Illinois at Urbana-Champaign), Prof Aric Rindfleisch (University of Illinois at Urbana-Champaign)

ONLY PAY WHEN THE WORK IS OKAY: CONSUMER PREFERENCES FOR OUTCOME-BASED PAYMENTS
Dr Maria Langlois (Southern Methodist University), Dr Matthew Fisher (Southern Methodist University)

REDEFINING TOUCHPOINTS: DIGITAL MEDIA, STORYTELLING AND THOUGHT LEADERSHIP IN INDUSTRIAL
MARKETING

Dr Andreas Zehetner (University of Applied Sciences Upper Austria), Dr Christopher Korntner-Kanitz (University of
Applied Sciences Upper Austria), Dr Markus Vorderwinkler (University of Applied Sciences Upper Austria), Dr Monica
Khanna (N.L. Dalmia Institute of Management Studies and Research, Mumbai, India)

Second-person Pronouns as Customer-owned Touchpoints
Dr Tong Bao (Long Island University), Ms Hillary Han (Independent data researcher), Dr Enping (Shirley) Mai (East
Carolina University)

SINGLE- VS. DUAL-PRODUCT PROMOTIONS: THE IMPACT OF BRAND PLACEMENT AND AD COMBINATIONS
ON YOUTUBE
Dr Davit Davtyan (Georgia Southern University)

Strategic Leadership in the Digital Era: How CEO Characteristics Shape Digital Transformation Trajectories
Dr Muhammad Mollah (California State University Los Angeles), Dr Kay (Kyung-Ah) Byun (University of Texas at Tyler)

The Blame Game: The Effect of Service Firm Responses to Illegitimate Negative Online Reviews
Dr Vincent Jeseo (Rowan University), Dr Jennifer Tatara (DePaul University)

The Digital Evolution of Distributor Branding
Mr Howard Chao (Yuan Ze University), Prof Hsun-Chi Chu (Yuan Ze University), Prof Shuling Liao (Yuan Ze University)

The Dual Role of Negative Sentiment: A Framework for Engagement in Influencer Marketing
Ms Shilpa Desai (Indian Institute of Technology, Bombay), Prof Dinesh Sharma (Indian Institute of Technology, Bom-
bay), Prof Arti D. Kalro (Indian Institute of Technology, Bombay)

The Importance of Perceived Customer Experience in the Pre-purchase and Purchase Stages: Links, Effects
and Moderation of Touchpoints
Ms Angelina Klink (Trier University), Prof Bernhard Swoboda (Trier University), Prof Frank Hilsig (htw saar)

The Value of Visible Work: Operational Transparency in Digital Healthcare Interfaces
Dr Sidney Anderson (Texas State University), Dr Jeffrey Anderson (Cal State University, Los Angeles)
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Transitioning from Broad Segmentation to ‘Segment of One’ in Data-Rich Digital Environments
Dr Sajith Narayanan (FLAME University)

Understanding Consumer Engagement in Livestream Shopping: Examining the Roles of Social Presence, Reci-
procity, and Groundedness
Prof George Shen (National Chiayi University), Prof Zui Chih Lee (New Jersey City University)

Qualitative Data in Customer-Centric Marketing

Emotion-Driven Segmentation: Revealing Destination Love Types for Destination Marketing Management
Dr Dimitra Lykoudi (University of Piraeus), Prof Markos Tsogas (University of Piraeus), Dr Georgia Zouni (University
of Piraeus)

Eudaimonic Travel - A Qualitative Exploration Of Meaningful Consumer Travel Experiences
Dr Renuka Kamath (S.P. Jain Institute of Management and Research), Dr Aditya Gupta (Illinois State University)

Marketing Universities: A Qualitative Investigation into Student Brand Perceptions of Higher Education In-
stitutions

Dr ILIAS KAPARELIOTIS (Deree - The American College of Greece), Dr Christina Giakoumaki (Deree - The American
College of Greece)

NAVIGATING BRAND RELATIONSHIPS WITH BEREAVED CONSUMERS: THE INTENSIFIED CASE OF MOTHERS
EXPERIENCING BABY LOSS

Ms Carissa Colligan (Drexel University), Dr Elizabeth Minton (University of Wyoming), Dr Cindy Wang (California
Polytechnic State University), Dr Alexa Fox (The University of Akron)

Leveraging Data for B2B Marketing Innovation

Interplay of digitalization and customer participation on manufacturers’ market sensing capability
Dr Yong He (Xi’an Jiaotong University), Dr Jianqi Liu (Xi’an Jiaotong University), Prof Guijun Zhuang (Xi’an Jiaotong
University)

Omnichannel marketing and outside-in marketing capability
Dr Jianqi Liu (Xi’an Jiaotong University), Dr Yong He (Xi’an Jiaotong University), Prof Guijun Zhuang (Xi’an Jiaotong
University), Dr Lu Shen (Dalian University of Technology)

Perspectives from the Front Line

Almost got there: How scalar outcome feedback enhances salesperson performance
Mr Caiyuan Ma (City University of Hong Kong), Dr Chenfeng Yan (Shandong University), Prof Zhilin Yang (City Univer-
sity of Hong Kong)

An essay on aspects of competitive dynamics
Dr Nagasimha Balakrishna Kanagal (Indian Institute of Management Bangalore)
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Construing Salespeople’s Performance and Subjective Well-Being from Quiet Ego: The Role of Adaptive Sell-
ing and Emotional Intelligence
Dr Tai Anh Kieu (Ho Chi Minh City Open University)

Different, different, but same: A Gender Perspective on Job Ad Effects on Student Applications for B2B Sales
Jobs

Ms Barbara Kéhnke (Justus-Liebig-University Giessen), Dr Melanie Bowen (Justus-Liebig-University Giessen), Mr Georg
Traut (Justus-Liebig-University Giessen), Prof Alex Haas (Justus-Liebig-University Giessen)

EXPLORING THE OUTCOMES OF EMPLOYER BRANDING: A THEORETICAL PERSPECTIVE
Dr Turkan Dursun (West Texas A&M University), Dr Ceyhan Kilic (Tarleton State University)

Facial, Verbal and Vocal Emotion Dynamics in AI- and Human-Mediated Service Interactions: A Systematic
Literature Review
Ms Katrin Schefbdnker (University of Innsbruck)

FASHION CLOTHING STORES: THE INFLUENCE OF PHYSICAL STORE FORMATS ON CONSUMER RESPONSES
Ms Isabella Perez Aguiar (FGV EAESP), Ms Luiza de Mello Nobreza Martins (FGV EAESP), Ms Luiza Maggioli da Rocha
Brito (FGV EAESP), Dr Henrique Campos Junior (FGV EAESP), Ms Francine Bagatini (FGV EAESP)

Fostering Customer Kindness: Positive Exchange Spirals in Frontline Employee-Customer Service Interac-
tions
Dr Carissa Kim (James Madison University), Dr Lauren Beitelspacher (Babson College), Dr Mert Tokman (James Madi-

son University)

Heuristic Cues: Friend or Foe? A Closer Look at Font Size and Color
Dr Ayan Bhattacharyya (Saginaw Valley State University)

Salesperson lone wolf tendencies and customer value co-creation
Dr Omar Itani (Lebanese American University), Dr Juliana White (Southeastern Louisiana University), Dr Bruno
Lussier (HEC Montreal)

SERVICE SABOTAGE INTRICACIES: EXPLORING THE UNDERLYING TRIGGERS AND ETHICAL COMPLEXITIES
OF FRONTLINE EMPLOYEE MISCONDUCT
Dr Aniruddha Pangarkar (University of Wisconsin Green Bay), Dr Amit Mahimkar (Illinois State University)
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